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TRANSPORTATION — OUR LIFE LINE 


C. E. BICKFORD AND Co. COFFEE BROKERS and AGENTS 
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In 1959, we asked 1,800 Rating of Colombian 
New York households coffee as“the best? shot 
which coffee was the up a staggering 317%.' 
world’s best. , 

A few knew. Then 
we put Juan Valdez‘ on 
TV for 55 weeks. 

When we checked 
again in June, 1961, 
what do you think 
happened? 


Pa 
ar 


BEFORE 9.2% AFTER 38.4% 


‘The response in Los Angeles, Chicago, Philadelphia, Detroit, San Francisco, 
Boston, Pittsburgh, Washington and Clevelandwas pretty good, too—468% increase! 
And that’s nine more good reasons for featuring Colombian Coffee in your brand. 


*Proprietary mark of the National Federation of Coffee Growers of Colombia. 
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GOODAVEAR 


FOR EXTRA FRESHNESS 
KEEP COFFEE IN BAG 
PUT IN REFRIGERATOR 


ONE POUND 


ORie <cHRI rs t> 


COFFEE 


DRIP 
| ORVACUUM POT 


. 
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KFAS machine by Swiss Industrial Company prepackages coffee swiftly and efficiently in PLIOFILM lined bags 


Thriftiest way to keep coffee fresh 


It’s the Ptiorim liner that makes it possible for 
American Stores, and many others, to pregrind, 
prepackage their coffee—keep it fresh and sell it 
at lowest cost. 


Only a Ptioritm liner preserves freshness and 
flavor by sealing out oxygen, yet transmitting CO:. 
Other dollars-and-cents factors: the old-fashioned 
coffee grinder is gone, and so are the waste and 
inconvenience. There are also big savings in space 
and machine maintenance. For complete infor- 
mation, write: Goodyear, Packaging Films Dept. 

-6433, Akron 16, Ohio. Lots of good things come 
from Goodyear. 


Pliofilm, a rubber hydrochloride —T.M. The Goodyear Tire & Rubber Company, Akron, Ohio 
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THIS 
REAL 


CECILWARE 
URN 
PLUGS IN 
ANYWHERE, 
BREWS COFFEE 
BY THE GALLON 
TO CBI* 
STANDARDS 


Deane OMT a ere NGnee eos oda 





“THE PIONEER PUBLICATION IN THE COFFEE, TEA AND SPICE FIELD" 


MEMBER OF MEMBER OF 


Se TEA ASSOCIATION 
NOVEMBER, 1961 NEA OF THE U.. . VOL. 84, NO. 11 


THE PROPELLER CLUB AND NATIONAL TRANSPORTATION 
PROGRESS AT THE PORT OF NEW YORK 

AMERICAN SHIPPING—YOUR PARTNER IN PROGRESS 
ADVERTISER OF THE MONTH—MOORE-McCORMACK 


PROGRESS AT VIRGINIA PORTS 


PRODUCT DISTRIBUTION BY LEASED TRUCKS CAN INCREASE PROFITS 





MOISTURE MEASUREMENT BY R F POWER ABSORPTION 


C&TIi COVERS SOUTHERN COFFEE ROASTERS CONVENTION 


TENDER LEAF PROMOTES 


stainless steel portable 
urns need no plumbing 
connections, plug in any- 
where on 115 volts A.C. 
Available in 3 & 5 gal. 
capacity, they brew deli- 
cious coffee, and ther- 
mostat control maintains 
peak flavor and aroma 

= for hours. Nowhere else 
STAFF: i Be | will you find this quality 


Publisher, Robert A. Weed, Je.; Editor, it x3" at such a low price. 


Lash Bauman; Advertising Manager, Neil me 2p ae ‘ ; 
McGowan; Business and Circulation Man- brome wrens of mo 3? The Coffee Brewing 
ager, E. Redmond; Consultant, E. F. Simmons. Institute, whose recom- 
mended urn brewing 
method i 
AREA REPRESENTATIVES: uses a Gridded 
vite ‘i ; : F Riser — standard equip- 
outheastern Representative — Samuel B. Wade; New Orleans — Martha Ann Sam- . 
: m 
uel, 1225 Washington Avenue; West Coast — Warren Kludt, 30! Second St., San ent on all Cecilware 
Francisco 7; Midwest — Robert J. Scott, 4149 W. Barry St., Chicago 41; Mexico urns. 
City — Douglas Grahme, Apartado 269; Rio de Janeiro — A. Sampaio Filho, Rua 
: . . “ r 
Quitando 191; Santos — Tullio Catunda, Praca Maua, 20-s/217; Pakistan — Khalid 0 der from your local 
Askary, 8 Razzagzakaria Bldg., Burns Road, Karachi. supplier now--or write us 
for our special catalog. 


SUBSCRIPTION PRICES: 
$5.00 per year, U. S. A.; $5.50, Canada; $6.00, Foreign. Published monthly. CECILWARE — 
COMMODORE 


Copyright 1961 by The Spice Mill Publishing Co., Inc., 106 Water Street, New 
York 5, N. Y., WHitehall 4-8733 43-05 20th Avenue 
. <i:4ad : . Long Isl i \ i 
The Publisher assumes no responsibility for statements contained in author's articles g Island City 5, N. Y 
and printed in this volume. Nor does the printing of such material herein imply | "See us at Booth 1093, AGA Exhibit, 


approval by the publisher. National Hotel Exposition."' 
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Up-to-date answers to 
MODERN PLANT PROBLEMS 


through BURNS Engineering 


f 
New Plant? 


IN CHICAGO 

B. F. Gump Co. 
1325 S. Cicero Avenue 
Chicago 50, Illinois 


4 


Plant Mo ving? 


Plant Expansion? 


Any of these three problems can be an opportunity instead of a headache if 
approached from the right engineering standpoint. Often the changes that can 
be made at these times more than pay for the expense involved and bring 
long range advantages in higher operating efficiency, lower labor costs and 
lower maintenance. 


Burns Engineering Service—drawing on more accumulated, specialized ex- 
perience than any other organization in this field—offers you obvious advan- 
tages: dollars and cents advantages. With Burns you are sure of getting the 
finest job possible—with the building, the equipment, and the money you 
want to use. 


NEW YORK CHICAGO 
IN SAN FRANCISCO 
DALLAS SAN FRANCISCO Tempo-Vane Mfg. Co. 


330 First Street 
600 WEST 43rd STREET * NEW YORK 36, N. Y. San Francisco 5, Cal. 


ENGINEERS 
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The Propeller Club and National Transportation 


by Col. R. M. Hicks 
National President 


Without ocean transportation to the 

United States, the picture of America 

as a great coffee and tea consuming 

public would be very dim. These com- 

modities are among those that are not 

produced in this country and conse- 

quently provision must be made to im- 

port them, The only way is by ship. 

There are a number of other com- 

modities that are in the same category, all requiring ships 
to bring them here, Our representatives in the Congress 
recognized more than forty years ago that, unless the 
businessmen of this country had regular, dependable ocean 
transportation under the American flag, in ships owned 
and operated by Americans, we would find ourselves in 
the situation that developed in 1914 when the first World 
War broke out. Foreign nations, which had been trading 
to and from the United States, withdrew their ships from 
the trade and let cargoes pile up (as far back from ports 
on the Atlantic Seaboard, one report has it, as Pittsburgh). 
We were awakened at that time to the need of a na- 
tional merchant marine and Congress provided the neces- 
sary money to create it. We built one and when the war 


was over, began operating the ships, on what was termed 


the United States Essential Foreign Trade Routes to all 
parts of the world. 

These routes were laid out so that every 
businessman engaged in foreign trade would have for his 
use, a trade route on which an American flag steamship 
company would operate ships to carry his merchandise 
to his overseas markets or to bring his cargoes home. 
It was transportation insurance designed to protect our 
foreign commerce and stabilize freight rates. 

In the years that followed, the fortunes of the American 
Merchant Marine ebbed and flowed. Legislation was 
passed in 1920 and again in 1928 and 1936 for the pur- 
pose of strengthening the American Merchant Marine, so 
that it would be a national asset in times of peace and 
a fourth arm of defense in time of war. 

Legislation provided Government assistance and a 
Governmental acknowledgement that this country should 
have a merchant marine. But it takes cargo to fill ships, 
not legislation and the leaders in the maritime industry 
recognized this at the outset. What the American Mer- 
chant Marine required was acceptance by the public, of an 
American shipping industry. They looked toward Eng- 
land, Norway, Sweden, Holland and other maritime 
nations and saw that there was no question in the minds 
of these people that their ships were important to them. 
When cargo was to be shipped, the nationals of these 
countries saw to it that the shipment went into their own 
vessels whenever possible. 

American shipping did not have this advantage. Our 
nation extends three thousand miles from coast to coast . . 
a long distance to keep the sight of the sea and ships in 
view. Our foreign traders weie interested in buying and 
selling merchandise. They left the carrying of it to the 
first available ship, no matter what the flag. 


American 
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As a consequence, an effort was made to establish an 
organization that would have as its objective the promo- 
tion of the American Merchant Marine. Its objectives 
in those formative years would not be as clear as they are 
today. The founders knew something had to be done and 
they were willing to take a crack at it. 

This embryo organization was started in New York in 
1923. It was called the Propeller Club, symbolic of the 
driving force of a ship. 

In November, 1927 it organized nationally with four 
member chapters, or ‘Ports’ as the local groups were 
known. Its purposes were spelled out in detail with the 
prevailing idea to promote American shipping; to make 
the American public aware that we not only had a mer- 
chant marine in being, but that it should be used by 
Americans for their travel and their trade, and by their 
Government for defense. It has consistently pursued this 
objective in all the intervening years. 

The Propeller Ciub of the United States and its member 
Ports carry out a number of programs each year. These 
are educational programs aimed directly at four major 
First is the “Adopt-A-Ship Plan” for grade 
schools. Then there is the “Harold Harding Memorial 
Essay Contest’ for High School students. The Club also 
sponsors Student Propeller Club Ports in universities and 
colleges, lastly, its overall activities are directed toward the 


groups. 


general public. 

In the Adopt-A-Ship Plan, where we have the collabora- 
tion of the Women’s Propeller Club of New York, an 
American flag ship is adopted by a grade school class from 
the fifth through ninth grades. This is a voluntary activi- 
ty upon the part of the ship’s captain. The school and 
the ship maintain correspondence with each other, the 
Captain telling about his ship and the countries he 
visits . . . the school children plying him with questions, 
telling the Captain about their school and the part of the 
country in which they live. It has been a most rewarding 
venture for both. 

The High School essay contest is handled locally by 
a Propeller Club Port. A theme is adopted and the 
students write an essay based on it. Local winners’ essays 
are forwarded to National Headquarters for final judging. 
The winners are awarded an ocean voyage in an American 
ship. Some voyages are of a week's duration, others are 
up to three months long. These voyages are donated by 
American steamship companies. 

The Student Port activities in the colleges are sponsored 
by a Member Port. There is a faculty adviser for each 
group. Visits are arranged to shipyard installations and 
other areas where transportation and world trade are 
prominent. The local Propeller Club Port also provides 
speakers for the student meetings. 

Each member Port of the Propeller Club works locally 
in its efforts to promote American shipping. The Nation- 
al organization each year sponsors and carries out an 
American Merchant Marine Conference, a three day meet- 
ing where leaders in the industry, the Government and 


(Continued on page 47) 
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BRAZILIAN COFFEE — 
U. S. NO. 1 FOOD IMPORT 


EAR AFTER YEAR, the demand of the 
people of the United States for coffee 
has made it the largest of all food imports. 
The major portion of this coffee is grown in 
Brazil, Brazil, in turn purchases U. S. manu- 


factured and processed products, 


i s consumers, of course, can buy any 
. © coffee they choose. But, the 
nationwide taste for Brazils remains constant. 


Obviously, Brazilian Coffee is the number 
one food import into the United States. 


HE variety of Brazils is unequalled by 

any other single source of coffee. Such 
crops as the Campinas, Ribeirao Preto and 
Sul de Minas are renowned by both the 
public and coffee experts alike for their fine 
quality, full body, flavor and aroma. They 
are a result of generations of experience 


found only in Brazil. 


Pipwie is well known as a friendly 
drink—and the great commerce in it 
helps to weld bonds of friendship among 
nations. All coffee men deserve credit, but 
we of Brazil are proud to make a leading 


contribution 


BRAZILIAN COFFEE INSTITUTE 
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BRAZILS 
ARE 
PREFERRED 


THE BRAZILIAN COFFEE INSTITUTE 120 WALL STREET, NEW YORK 5, N. Y. 
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Only a Tea Taster 
can tell. 


200 billion tea bags ago, C. H. Dexter & Sons pioneered 
the first successful tea bag paper — Dexstar.® 
In 25 years, tea bags made of Dexstar paper 
gave more and more busy Americans a quick, clean, easy way 
to brew a full measure of flavor into every cup. 
Today, only a tea taster can tell the difference 
between tea brewed with loose leaves 
and tea brewed in bags made of Dexstar paper. 
C. H. Dexter & Sons, Inc., Windsor Locks, Connecticut. 
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Progress at The Port of New York 


by S. Sloan Colt, Chairman 
The Port of New York Authority 


Earlier this year, The Port of New York Authority 
made public the results of an exhaustive survey covering 
port construction expenditures in the United States and 
Canada. A significant feature of the findings was the 
fact that the Port of New York had spent almost five 
times more on port construction than any other United 
States port during the Post-World War II period from 
1946 to 1960. 

New construction and modernization of ocean-going 
ship facilities in the New York-New Jersey Harbor dur- 
ing this period amounted to $269 million or 21.5 per 
cent of the $1.2 billion expended by all other United 
States ports. Yet, as impressive as this figure may ap- 
pear, it represents only a fraction of the overall total 
which will ultimately be expended on America’s greatest 
port to maintain its position of leadership—a leadership 
which has continued unbroken for more than 150 years. 

Despite the fact that the Port of New York is endow- 
ed with one of the world’s greatest natural harbors and 
annually handles more vessels and more general cargo 
than any other American port, the port's planners and 
administrators have never lost sight of the fact that the 
port’s superiority depends on other major elements as 
well. These elements—speed—efficiency—safety—econ- 
omy—convenience—are keyed directly to the facilities for 
handling the port's cargo. 

In these days of spiraling costs, economic survival may 
very well depend on the cost savings which can only be 
realized through the utilization of the most modern 
cargo handling and storage devices and techniques. In 
turn, such devices or the techniques which accompany 
them are only available in the most modern installations. 
And it is such installations with the built-in capacity to 
provide the greatest efficiency at lowest cost that typify 
the ‘new’ New York-New Jersey Port. For, although, in 
point of time—the Port of New York is one of America’s 
oldest ports, construction projects completed or under way 
have given the world its newest and most advanced sea- 
port—one which will remain as a standard for modern 
port concepts for many years to come. 

Spearheading this dynamic development is The Port 
of New York Authority, with a $400,000,000 program. 
It has made tremendous progress at various sectors of the 
port—Port Newark, Elizabeth, Hoboken and Brooklyn— 
representing an investment to date of over $180,000,000. 
The City of New York is assisting in this vast moderniza- 
uon with its own $200 million program. This compre- 
hensive marine terminal construction program far exceeds 
that of any other port in the world, Many new piers have 
been completed, others are nearing completion and still 
more are in the initial stages of construction. 

For example, work is going forward swiftly at the 


$150,000,000 Elizabeth-Port Authority Piers development. 
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Substantially all sand fill which was required in the first 
stage development of the great Elizabeth terminal project 
(approximately 2-1/4 million cubic yards) has been placed. 

Construction of the first four distribution buildings was 
started in September and will be completed by June, 1962. 
Two of these building will be 801 feet long and 161 feet 
wide; the second pair will be 641 feet long, 161 feet wide 
each. They have been designed to encompass the best de- 
signed features of the distribution buildings at Port New- 
ark. Wharf construction at the Elizabeth Piers is also 
nearing completion along the south side of the Elizabeth 
Channel. 

When the Elizabeth-Port Authority Piers are completed, 
the new marine facility will comprise 24 vessel berths, in- 
cluding 14 conventional shedded berths and five open 
berths. One of the most important features at Elizabeth 
will be the extensive upland area, indispensable to the 
handling of general cargo via containership operations, 
which are expected to account for half the 5,000,000 
tons of cargo it is estimated the new facility will handle 
annually. 

While the Elizabeth project is under way, the Port 
Authority is continuing its marine terminal development 
program at Port Newark. The longitudinal centerline of 
the new Elizabeth Channel will be the dividing line be- 
tween the Newark and Elizabeth ports. Eleven new vessel 
berths will be constructed at Port Newark bringing the 
total to 39 berths at the port and enlarging the annual 
cargo capacity from 3,500,000 to 6,000,000 tons. 

Completion of the Port Newark program will result in 
an investment of $125 million by the Port Authority. 
When the entire Newark-Elizabeth development is com- 
plete, it will cover a land area of 1,300 acres on Newark 
Bay and will handle 11,000,000 tons of cargo a year (40 
per cent of the total of the entire port) at 63 ship berths. 

On the New York side of the bi-state port, the Port 
Authority has reached the two-thirds mark in its $90 
million waterfront development program at the Brooklyn- 
Port Authority Piers. This two-mile stretch of premier 
Brooklyn waterfront, located at the crossroads of the 
harbor's shipping lanes, was purchased by the bi-state 
agency early in 1956. 

Under the seven-year Brooklyn-Port Authority Piers 
program, 12 new single-story, wide, steel and concrete 
structures, fully fire resistant and fire protected, will re- 
place the 25 narrow and obsolete piers existing at the 
time the bi-state agency purchased the property. Another 
pier in the Atlantic Basin will be completely rehabilitated 
and 50 acres of upland area cleared to provide open stor- 
age and truck parking space, Altogether, there will be 28 
modern, efficient vessel berths, each with about 90,000 
square feet of shedded space, to replace 44 antiquated 
berths. 

The eighth of the twelve new Brooklyn-Port Authority 
Piers, Pier 8, has just been dedicated and is the latest 
addition to the greatest marine terminal project ever 
undertaken on the New York side of the harbor. 

When completed in 1963, the great new Brooklyn-Port 
Authority facilities will be capable of handling about a 
fourth of the Port of New York’s foreign trade general 
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American Shipping — Your Partner In Progress 


Excerpts from an address by William B. Rand Presi- 
dent, United States Lines Company at the Forty Eighth 
National Foreign Trade Convention at the Waldorf 
Astoria, New York, N. Y., October 31, 1961, 

The next decade will be the most challenging and I 
hope the most rewarding in our nation’s business history. 

As experts in foreign trade, you are aware that in the 
years to come, there can be greater opportunities, larger 
industrial horizons and yet untapped markets—both for- 


eign and domestic—for the products of American indus- 


try and agriculture. 
However, it is my opinion 
by many men more knowledgeable than I—that irrespec- 
tive of any change in U. S. foreign trade policy, our trade 
potential with other nations of the world is bound to in- 
crease because we are in the midst of a world population 
explosion. It is going to increase because the expanding 


and the same view is held 


economies of many countries and particularly the hither- 
to underdeveloped nations can more easily absorb an in- 
flux of American goods. It is going to increase because mil- 
lions of people throughout the world who didn’t have 
the money to buy a pait of shoes, ten years ago, will 
have increased means and, the desire to buy American- 
made products. 

This promise of expanding foreign trade, this in- 
creased demand for our products is, to me encouraging. 
For | if I may add one word to the theme of 
this convention—that free enterprise is the key to. social 
progress and the preservation of freedom in the world. 

But opportunity does not knock at our door alone. 
There will be vigorous competition for these new markets 
and our country must be aggressive to maintain a domin- 


believe 


ant position in the world’s markets. 

Our American Merchant Marine has a traditional and 
vital role in national defense in time of emergency. At 
that time, everyone accepts and appreciates its contribu- 
tions. 

But the most enduring benefits are in its day-to-day 
mission as the active partner of the American business- 
man engaged in foreign trade. 

Now—partners ought to be able to talk frankly each 
to the other and I lay my cards on the table. 

First, private enterprise and the United States Govern- 
ment have, at great expense, provided the American 
businessman with efficient service on the great sea high- 
ways to the ports and major markets of the world. They 
have provided him with the most modern ships afloat, 
skilled management and experienced personnel. They 
have guaranteed him frequent scheduled, dependable 
sailings 

Yet—U. S. Shippers traditionally have failed to make 
maximum use of the private and government investment 
in a transportation tool created especially for them. 

Our essential trade routes are ocean highways. They 
are in a sense like our great superhighways except that 
both private capital and U. S. Government capital are in- 
vested in them, When U. S. Shippers ship via foreign 
flag ships, they have taken a detour that does not save 
them time or money, a detour that does not help to pay 
for the ocean highways maintained for them at such great 


ex pense. 
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This failure of more American business to ship more 
by American flag, is unfortunate. It is an oversight not 
duplicated by businessmen in other countries. 

Shippers in almost every other country instinctively 
recognize the importance of their own merchant marine. 
They generally prefer to ship under their own national flag. 
As a result, the merchant marines of other nations carry 
a much greater percentage of their own commerce than 
does the U. S. Merchant fleet. 

Consider these figures: ships of the United Kingdom 
carry 70 percent of all United Kingdom trade; Japanese 
ships carry 57 percent of her trade. France carries more 
than 50 percent of French trade in her own ships and 
Italy carries 47 percent of Italian trade. And, Norwegian 
ships—alone—carry more U.S. goods than all American 
Flag ships combined. 

And what percentage of U.S. trade does the United 
States Merchant Marine carry? In liner commodities, 
the American Merchant Marine carries less than 35 per- 
cent of U. S. trade. 

I consider this shameful. I say it is a shame not only 
as President of United States Lines. I say it as an 
American citizen and taxpayer. 

Simply, put, when you pay for foreign flag transporta- 
tion you export U.S. dollars. If more commerce was ship- 
ped American flag, the resulting revenue would enable the 
subsidized lines to improve and expand their service to you 
and enable the government to recapture a larger portion 
of the subsidy it pays to support the maritime industry. 
Also it would benefit all segments of the American 
Merchant Marine and allied industries with increased 
employment, and increased tax revenue. 

Subsidies make up the difference between high ship 
building and operating costs in the U. S. and the low 
costs prevailing in foreign countries. Government sub- 
sidies are only intended to give us cost parity with our 
competition. They are in no sense a guarantee of an 
operating profit nor do they insure against an operating 
loss. 

The goal of subsidy is the development and main- 
tenance of a merchant marine adequate to serve U. S. 
commerce in peace, strong enough to serve the nation in 
war. Without government aid, this would be impossible. 


Maritime subsidies are necessary—yes. But please bear 
in mind that maritime subsidies have a unique recapture 
feature. When earnings permit, the lines pay back a por- 
tion of their earnings to either reduce or eliminate the 
subsidy. 

What the American Merchant Marine needs to permit 
fuller payment of Government subsidies is more coopera- 
tion from the American businessman. If but 50 percent 
of the goods moved by U. S. shippers moved under the 
American flag, U. S. ship companies would be in a better 
position to repay more of government subsidies and be 


happy to do it. 

Each of us is more conscious every day, that while we 
may be only faced with the threat of actual war we are 
currently engaged in a great economic struggle with Soviet 
Russia. 

Our communist rival has not ignored the sea, either from 
a commercial or military standpoint. Most of us are 
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familiar with the great submarine fleet which Russia has 
built and will surely add to in the dangerous days and 
years to come. But do we realize that Russia has wasted 
no time and spared no money to build herself a mighty 
merchant marine? 

On September 1, 1939, Russia had only 354 merchant 
ships with a dead weight tonnage of 1,600,000 tons. 


Latest figures, reported by the Office of Naval Intelli- | 
gence in 1960, show that the Soviet ocean-going fleet con- | 


sisted of 926 dry cargo, passenger, tanker and special 
purpose ships. This fleet—which is expected to double 
in size in the next five years—totals 4,600,000 deadweight 
tons. 

Did you know that Soviet merchant marine ships service 
60 countries and 500 world ports today? 

Not only that: Russian merchant vessels carry 60 per- 
cent of Russian trade. 


I might point out here that in 1959 the Russian mer- 


chant fleet increased roughly 15 percent faster than the | 


U. S. merchant fleet and that Russia, last year, had more 
ships under construction than any other country in the 
world—21 combination cargo-passenger vessels, 150 
freighers and 35 tankers. 

In all, the Soviet’s own expanding merchant marine is 


supplemented by about 1,000,000 tons under the satellite | 
flags and an additional 1,000,000 under Red China's flag. | 


These are sobering figures. If nothing else, they indi- 


cate that Russia's merchant marine—alone—will soon be | 
the equal of any other in the world, and fully able to | 
support the Soviet surge for economic domination. Rus- 
sia’s total foreign trade may not yet be a threat but she 
has moved from 21st place to 6th place in 20 years. 
There is a greater need today than ever before for a | 


strengthened American Merchant Marine to serve as a | 
“counter weapon” in the economic war which Russia has | 
launched as part of its program seeking world domina- | 
By shipping American Flag you can help to keep 


tion. 
that weapon modern and effective. 


Foreign trade and foreign markets have become too im- | 
portant to our national economic welfare to be entrusted | 


to ships of other nations to the extent they are today. 


The Merchant Marine Act of 1936 states that American | 
Flag vessels should carry a substantial portion of our | 
Congress has generally interpreted this | 


foreign trade. 
to mean at least 50 percent. 


Yet—the share carried by U.S. ships is below this level; | 


many of you have some power to correct this situation. 


I urge you to ship American flag because in doing so | 
you can help the American economy by making an im- | 
portant contribution to improving America’s dollar gap. | 

I urge you to ship American Flag to help promote | 


national defense. A commercially strong American Mer- 
chant Marine means that these ships and their trained per- 
sonnel will be available to us in time of war. 

I urge you to ship and travel American Flag because 


if you do there will be greater revenue to help reduce 


Government subsidies under the recapture formula. 


I want to remind you that the United States Merchant | 
Marine, by its very nature, is the partner of American | 


businessmen everywhere. 
To those of you who hope to reap the rewards of 
the new markets for U. S. goods, once you develop a 


foreign market for your goods, your job has only started. | 
And the best | 


Demand must be countered with supply. 
(Continued on page 47) 
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Compare that with the 30 per- | 
cent of American trade shipped under the American flag. | 


American Export Lines’ modern freight terminal 
for the Port of New York, at Hoboken, New Jersey 


Things 
keep 
moving 
here! 


It’s easy to keep things moving at American 
Export Lines’ Freight Terminal in the Port of 
New York. As you can see, there’s space galore 
—5 full city blocks—with plenty of farm space 
for trucks to maneuver. This means fast load- 
ing and unloading...smooth, efficient operation. 
Conveniently located at Hoboken, the terminal 
has three covered piers and offers all the mod- 
ern facilities for handling freight. 

Why not take advantage of this efficient ter- 
minal for your cargo shipments? AEL provides 
regularly scheduled express service to and from 
key ports in the Mediterranean, Red Sea and 
South Asia. 


AMERICAN EXPORT LINES 


39 BROADWAY, NEW YORK 6,N. Y. 





a 
The Mormacpride, first of Moore-McCormack Lines’ new combination cargo-passenger liners, makes 
coffee-handling history as she loads the first shipment from Santos for direct delivery to Great Lakes ports. 


It’s not by chance that Moore-McCormack 
is the largest coffee carrier in the world 


IT’S PLANNING, not chance, that puts a _ the new luxury cruise liners ss ARGENTINA and 
Moore-McCormack ship on the coffee berth where ss BRASIL, eight new combination cargo-passenger 
you want her, when you want her—in Brasil, South liners equipped with the latest cargo-handling gear. 
Africa and East Africa, the coffee islands of the All of these are now in operation or in construction 
Indian Ocean. —with more to come. 

Mooremack has the ships — a fleet of forty- Plan your coffee shipment needs with us! 


eight modern, American-flag freighters offering you 
fast, dependable, regular service. 


Mooremack has the experience — almost MO ORE-McCORMACK 


half a century of it, which assures you expert han- 
i i a New York 4, N.Y. 
dling and carriage of your valuable coffee cargoes. eee rs —— 


Mooremack is planning and building for the fu- American Republics Line * American Scantic Line 
ture, too. A $430,000,000 building program includes Pacific Republics Line « Robin Line 
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Moore-McCormack — Coffee Carriers Deluxe 


The histories of Moore-McCormack Lines and coffee Caribbean. And they acquired the Robin Line in 1957 
are inextricably interwoven. The first to open the Mooremack door to Africa. 
Mooremack business was indeed the In furthering their forward progress, the company now 
first U. S, flag ship into Brazil in 26 has under way an extensive ship replacement program. The 
years, in 1913, the MONTARA, under first step was the construction of two new luxury liners, 
the aegis of Albert V Moore and Em- the BRASIL and ARGENTINA, considered by experts 
met J. McCormack, the latter still Chair- as among the finest, most beautiful cruise ships ever built. 
man of the Executive Board and Direc- They now operate not only to South America, but also 
; tor of the present organization. Sub- in Caribbean cruise service, to Scandinavia on cruises, and 
sequently, these two energetic partners on “Sea-Safaris’’ to South America, Africa and the Medi- 
added the BARNSTABLE and the MOOREMACK. Later terranean. These two liners replaced the old BRAZIL 
they added their first passenger ship, the SAGA, for ser- and ARGENTINA, which were retired with the SS URU- 
vice between the United States and South America. GUAY just over a year and a half ago. 
The cargo ships under construction for the Moore- 
McCormack Lines in this new replacement program have 
already included seven delivered to the Line and one on 
the ways at the present time—which should be launched 
in very short order, This latter, the MORMACTRADE, 
embodies Mooremack’s concept of fast, capacious liners 
with refrigerated cargo space and all modern equipment 
to take care of the coffee carryings for which Mooremack 
is famous, plus all its other cargo handling to and from 
all parts of the world, 
Through the years, Mr. Moore and Mr. “Mac’’ sent 
their ships to ail parts of the world. They had an Irish 
service, a service to the Levant, to India, and to Havana; 
but the real company objectives turned out to be north 
and south. The result was the American Scantic Line 
to Scandinavia with freighters and subsequently passen- 
ger ships. Plus a South American service eventually under 
the name of the American Republics Line, with fast new 
cargo ships. Mooremack also maintained a coastwise ser- 
vice for a goodly period between the World Wars under 
the title of the Mooremack Gulf Line and operated ships Additionally, on the 6th of October, Mr. William T. 
in the inter-coastal trade under the flag of the Calmar Moore, the president of Moore-McCormack Lines, an- 
Line. In 1938, the company was awarded the operation ,ounced that invitations were approved by the Maritime 
of three large government passenger ships, the BRAZIL, Subsidy Board for bids on from one to six fast cargo 
ARGENTINA and URUGUAY, on August 15th. ships for the Moore-McCormack fleet. These new cargo 
Moore-McCormack, in celebration of their increasing ships will have a speed of 21 knots, which the Maritime 
business, had moved to new quarters, opened a new pier, Board advises will make them the fastest cargo ships in 
and accepted this new trade in stride. They planned the world. These new vessels include several of the most 
bigger and better passenger ships and freighters. But recent innovations in cargo gear and hatch arrangements 
the plans for new tonnage were thwarted by the Second adopted for use by some of the newest U. S. flag 
World War. Although the freight service had been in- freighters. 
creased by the acquistion of the West Coast’s Pacific Re- The characteristics of these new ships are of interest 
publics Line in May, 1940, the war hindered Mooremack's to all carriers of cargo, not only of coffee, but all other 
traditional forward-loking enterprise. materials where delivery is important, delivery not only 
During World War II, Moore-McCormack Lines han- with speed but delivery with the care which Mooremack 
dled countless vessels for the defense effort. They con- has given coffe and other cargoes over the years. The 
tributed ships and men to all the military services, as well characteristics include an overall length of 550 feet 9 
as contributing men to the Merchant Marine itself, When inches, a beam of 75 feet, a draft of 31 feet, and a dead 
the war was over, the company restored its civilian aspect weight of 12,155 tons. The speed is estimated at over 21 
with characteristic vigor under the leadership of Mr. knots. Twelve passengers will be carried in de luxe ac- 
Moore and Mr. McCormack. They entered the South commodations, 
American and Scandinavian runs with new tonnage and With their new passenger ships and freighters, added to 
increased personnel. They purchased the ships of the their consistent, conservative, yet modern and experienced 
Pacific-Argentine-Brazil Line on the West Coast in 1957 handling of cargoes throughout the years, Mooremack of- 
to strengthen the Pacific Republics Line service to bi- fers to the Coffee Industry a distinguished American Flag 
weekly sailings with seven ships from that area to the east line service to South America, Africa, Scandinavia from 
coast of South America, through the Canal and via the major U. S. East and West Coast ports. 
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Serves the Heart of America 


Coffee roasters and tea processors can save 
time and money by importing through Hampton 
Roads. Inland rail rates between Hampton 
Roads and the big-market area shaded in the 
map above are lower than those for nearly all 
other North Atlantic ports. Use Hampton 
Roads or Virginia’s River Ports for fast, depend- 
able service throughout the year. 


For further information, contact any office of the Virginia State Ports Authority 


NORFOLK NEW YORK CHICAGO BRUSSELS LONDON 
1600 Maritime Tower 52 Broadway 327 South LaSalle Street 3 Rue Joseph I! Lambert Brothers, Ltd. 
Phone: 622-1671 Phone: Digby 4-5650 Phone: WAbash 2-2122 Phone: 13.44.13 6 5° 3 Avenue 
Cable: VASTPORTS, Brussels London EC-3, England 
Phone: AVenue 2000 
Cable: VASAPORS, London 


Hampton Roads and Virginia's River Ports 


HAMPTON ROADS PORTS: ¢ Newport News @ Norfolk @ | Portsmouth e South Norfolk RIVER PORTS: ¢ Alexandria e Hopewell e@ Richmond 
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Progress at Virginia Ports 


The Virginia State Ports Authority's General Cargo 
Facilities Expansion and Improvement Program for Hamp- 
ton Roads is the keystone to the future development of 
Hampton Roads’ ports. The program is the result of a 
comprehensive survey by Tippett-Abbett-McCarthy-Stra- 
ton, a nationally known engineering firm, which found 
that the general cargo commerce potential to Hampton 
Roads far exceeded the combined capacities of all the ex- 
isting terminals. 

The Authority's program calls for improving as feasible 
the existing general cargo terminals at Hampton Roads 
ports, and the construction of a new general cargo ter- 
minal to handle economically and efficiently the exchange 
of packaged freight between ocean vessels and all types 
of inland carriers. A contract has been signed with the 
Norfolk and Western Railway for the acquisition of that 
company’s general cargo facilities at Norfolk. 

Bids have been received for the improvement of these 
facilities and the construction at Lamberts Point of a new 
5-berth finger pier 400 x 1200 feet with one story transit 
shed and aprons 45 feet wide, two rail tracks on each 
apron, and two recessed rail tracks on the center line. 
The initial berthing depth is 35 feet, with provision for 
increase to 40 feet. 

There will be a truck loading platform adjacent to each 
berth and provision for future installation of passenger 
terminal facilities at one inshore berth. There will be 
two gantry cranes on the pier which can work any berth 
separately or in tandem on either apron; two warehouses 
120 x 750 feet, each with a rail loading platform on one 
side, and a truck loading platform on the other; a re- 
frigerator warehouse with four 25,000 cu. ft. storage cells 
equipped for chilled or frozen storage; and a transfer 
bridge designed to serve a four track carfloat. 

Cargo hatches 25 feet wide by 41 feet, 8 inches long 
will be provided in the roof of the transit shed so the 
largest anticipated container can move directly into the 
shed from the ship’s hold without double handling. The 
cranes will be capable of lifting either containerized or 
break-bulk cargo directly between the hold of vessels and 
rail cars on the apron, or truck chassis inside the transit 
sheds. Largeo pen storage areas will be provided inshore 
for storage of containerized cargo or other cargo not 
requiring covered storage. 

On November 1, 1961, the VSPA announced that Dia- 
mond Construction Company had been awarded a contract 
to build the general cargo terminal. It already has be- 
gun preliminary work on facilities. 

The underwriting syndicates, Merrill Lynch, Pierce, 
Fenner & Smith, Inc., and Blyth & Co., Inc., bought the 
27.5 million bond issue at interest rates averaging 3.73 
per cent. This rapid progress will allow the State of 
Virginia to have the most modern and efficient general 
cargo terminal in the country. 

Negotiations for expansion and improvement of the 
general cargo facilities at Newport News, Virginia, are 
continuing, and in August, 1961 agreement was reached 
with the Atlantic Coast Line Railroad to purchase 65 acres 
of their waterfront property at Pinners Point, Portsmouth. 
The Authority will hold the property as an important 
future terminal site. 

The projects augurs well for the shippers, the ship 
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operators, the transportation and service companies serv- 
ing Virginia's ports as well as for Virginians who bene- 
fitted from the commerce of their ports last year to the 
tune of about $161 millions in wages, in addition to 
which this commerce generated over $18 millions in taxes 
to the State and local governments. 





CBI coffee color measuring technique 
adopted as teaching aid by college prof. 


Sophomore chemistry students at Carleton College, in 
Northfield, Minnesota, are being introduced to the sub- 
ject of spectrophotometry by measuring the color of 
brewed coffee, according to Richard W. Ramette, chair- 
man of the department of chemistry at the school. 

Professor Ramette says the novel test was inspired by a 
CBI monograph on the subject. He also indicates that 
he is using other Institute publications to make the stu- 
dents aware of some of the scientific studies on coffee. 

In a letter to Dr. E. E, Lockhart, scientific director of 
the Coffee Brewing Institute, Professor Ramette tells of 
brewing a cup of coffee in the classroom, measuring the 
absorption spectrum, and setting up a “standard curve’. 

‘The students,” he says, ‘seem to find this more inter- 
esting than, say copper sulfate solution, and in the process 
I get across a lot of fundamental ideas of quantitative 


measurement.” 


Standard Brands Incorporated 
Record High Sales and Earnings 


Sales and earnings of Standard Brands Incorporated for 
the third quarter and first nine months of 1961 were the 
highest for any corresponding periods in the history of 
the Company, Joel S. Mitchell, Chairman of the Board, 
announced. Record high net income for the first nine 
months of 1961 totaled $13,704,388, compared with $12,- 
696,731 for the comparable 1960 period. 


American Can Earnings Up 

Earnings of the American Can Company for the nine- 
month period ending September 30, 1961, were 20 per 
cent greater than for the comparable period in 1960, it 
was reported today by William C, Stolk, chairman, and 
Roy J. Sund, president of the company. Nine-month net 
earnings for 1961 were $36,354,000, or $2.16 per share, 
compared with earnings of $30,316,000, or $1.79 per 
share, for the equivalent period of 1960. 


General Foods announces 
‘Frozen Foods Cookbook’ 


A new cookbook, believed to be the first devoted ex- 
clusively to frozen foods, entitled the ‘General Foods 
Kitchens Frozen Foods Cookbook,” has just gone on sale. 
The 108-page hard-cover book was written by the mem- 
bers of the General Foods Kitchens staff and features a 
section devoted to spices. 
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Product Distribution by Leased Trucks Can Increase Profits 


by O. K. (DIXIE) LEBRON 
Vice President, The Hertz Corporation 
General Manager, Truck Leasing Division 


Have you taken a critical look at the coffee and tea 
section of your local supermarket lately—the arena where 
your product battles for today’s sales dollar? 

It's plain to see, as the eye roams down the long unin- 
terrupted shelves that the competition to win the favor of 
the coffee and tea customer has never been keener. Most 
producers, therefore, have been studying ways to bolster 
their production, processing and distribution operations 
to strengthen their position in the supermarket. 

As a representative of the world’s leading car and 
truck renting and leasing organization, I couldn't offer any 
suggestions on the growing, manufacture and processing 
of your product. But in the distribution of coffee and 
tea—in carrying these products to their point of sale— 
there are some definite pointers that can be highlighted 
and which, I think, merit your consideration. 


Distribution Can Be A Problem 


As successful executives know, attention and care to 
the manifold details of in-plant quality control are ulti- 
mately rewarded in a tangible fashion at the end of the 
production line. But astute businessmen have long been 
acutely aware that transport problems, which materialize 
as the product leaves the plant, can negate many of the 
benefits derived from the most exacting management con- 
trols.. For this reason they seek more and more, and with 
critical attention, a solution to their transportation prob- 
lems—and to the vehicles which carry their product to 


market 


In industry today there are three common ways to oper- 
ate trucks: by the ownership, by finance or “net” leasing 
of the trucks or by full-service truck leasing. After a care- 
ful examination, increasing numbers in the production 
and manufacture of coffee and tea are turning to truck leas- 
ing and preferably on a full-service basis as the best means. 

What does each of these arrangements involve, What 
emerges as the best when all of the various aspects and 
the complete costs—in both money and time—have been 
analyzed through careful study? Which offers the great- 
est advantages? 


16 COFFEE & TEA 


Whether one likes it or not, the ownership of trucks 
by their operators inescapably entails substantial capital 
investment, both for the initial purchase of a truck or a 
fleet of trucks and for the necessary periodic replacement 
of used vehicles. Ownership of trucks also requires the 
money and time necessary to maintain and service the 
vehicles. Such costs, of course, must be borne by the 
truck operator. Thus, in addition to tying up money in 
the vehicles themselves, the truck owner-operator also 
ties up corporate money and time in maintenance and 
service—charges which cannot always be predicted in ad- 
vance and must be reckoned with as they occur. 

In certain cases, the finance leasing of trucks can be 
regarded as a partial escape from truck-ownership prob- 
lems. By obtaining his trucks under this arrangement, 
the truck operator gains one definite benefit: he has averted 
capital investment. He, however, must deal with a num- 
ber of the attendant problems of “the truck business”: 
he still must expend money, time, and energy to service 
and maintain his fleet. 


Ease Off the Ownership Workload 


Many an executive in the coffee and tea business is reach- 
ing the same conclusion—that his own business makes 
sufficient demands on his time and attention without add- 
ing to his work-load the burdensome details of ‘the truck 
business.” He feels—and with justification—that pressing 
matters, such as in-plant quality control, the minimization 
of production-line down-time, and the perfecting of pack- 
aging, loading and unloading schedules, constitute sub- 
stantial challenges. 

Accordingly, it is only natural for him to seize the op- 
portunity available through full-service truck leasing to 
turn over this vital area of responsibility to expert hands. 
He reasons that the critically important operations relat- 
ing directly to his own business must be directly handled. 
And, by leasing his trucks, he can, in effect, get out of the 
“truck business” and thus devote the energy and time he 
saves to the improvement of his own business. 


Truck Leasing is a Full Service Deal 


While still a comparatively new idea in some areas of 
our economy, truck leasing is being adopted by increasing 
numbers of commercial and industrial firms. The Hertz 
Corporation and its licensees alone operate more than 
22,000 trucks throughout the United States, more than 
double the number five years ago. 

Under their truck leasing contracts, Hertz and other 
full-service lessors provide all of the necessary materials 
and services—except the driver—inherent in operating 
truck fleets. This includes not only investment in the 
equipment itself, engineered and painted to the customer's 
specifications but also garaging, gasoline, oil, washing, 
and maintenance and insurance. 

“Assurance of continuous availability’’ is one valuable 
asset thus provided. In the event of a temporary break- 
down on any vehicles leased from Hertz, a replacement is 
supplied to the customer until his regular truck has been 
returned to duty. 
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The customer's service is not interrupted by leased- 
truck maintenance operations. The important periodic 
maintenance is performed either at night or during off- 
hours when the trucks normally are not in service. This 
is especially helpful where product deliveries must con- 
form to supermarket schedules. 

Replacement trucks when needed are made available 
from the lessor’s fleet of rental trucks. The same units, 
which are ready to fill in for vehicles temporarily put out 
of action, also are on call for peak-period duty. “Surplus’’ 
equipment, necessary to take care of heavy seasons or busy 
days, costs its owner money when it standes idle. Without 
incurring the cost of idle standby owned equipment, truck 
lessees are assured that extra units are available when they 
are needed. 

One of the major advantages of truck leasing is that it 
releases for other uses the capital which would otherwise 
be tied up in equipment. The money thus is available 
for expansion and for other business purposes, 

Another economic advantage in full-service truck leas- 
ing is the fact that all costs—including insurance when 
arranged for under the contract—can be budgeted in ad- 
There are no “hidden” or “unexpected” expen- 
a company’s 


vance, 
ditures suddenly cropping up to upset 
finances. 


Budget Costs 


Knowing costs in advance has considerable appeal in 
the coffee and tea field because of the importance of 
budgeting costs and the distaste for having expense fore- 
casts upset by the need of repairing equipment damaged 


in accidents, replacing expensive tires and similar outlays. 
Under a lease contract these items are completely covered 
and spread through the year at a contractual rate that 
includes a flat weekly or monthly charge. 

Not to be overlooked in the important matter of costs 
is the fact that full-service truck leasing rates reflect two 
cost savings: (1) the lowest possible purchase price for the 
vehicle—resulting from the lessor company’s ability to 
buy at fleet discount rates and (2) the lower cost of the 
services provided by the contract—garaging, maintenance, 
insurance, running-mile charges and so forth—lower costs 
resulting from the lessor’s extensive facilities. 

Truck leasing that provides full-service advantages as- 
sures a company that it has at its ready disposal the right 
truck and the precise number of trucks to do the job cor- 
rectly at all times—a basic fact that in itself often repre- 
sents a saving for the lessee of many dollars a year. And, 
since each truck under lease is painted exactly as the cus- 
tomer requests with his name and identification exactly as 
he specifices, the trucks look exactly the same as they 
would if they were owned by the company which is using 
them. 

Economics have predicted a steadily increasing growth 
for our economy. As the American economy grows, so, 
of course, will truck transportation grow. Ownership of 
trucks should enjoy further acceptance. I am confident, 
however, that the greatest and most spectacular growth 
will be enjoyed by full-service truck leasing. More and 
more businessmen seeking more effective management 
tools will, I predict, adopt truck leasing and gain the 
multiple advantages it provides. 


THE GREAT ATLANTIC & PACIFIC TEA CO., INC. 


FOOD MERCHANT SINCE 1859 


AMERICA’S DEPENDABLE 


IMPORTERS, ROASTERS, RETAILERS OF FINE COFFEE 
REPRESENTED IN 


BRAZIL anp COLOMBIA 


BY THE 


AMERICAN COFFEE CORPORATION 
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ra— | WESTERN URN'S NEW 
1 \ Krewmatic-62 


the brewmatic with the 
throwaway paper filter 


\ — WRITE FOR DETAILS TODAY 


“WESTERN URN 


MANUFACTURING COMPANY 


3815 South Main Street « Los Angeles 37, California * Phone: ADams 3-8204 


THE WORLD'S LARGEST MANUFACTURER OF COFFEE BREWING AND INDUSTRIAL CATERING EQUIPMENT 
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Western Urn Streamlines 
the “Refreshment Truck” 


A Western Urn self-service catering truck was part of 


the lineup at the 1962 Chevrolet National Sales Convention 
at Cobo Hall in Detroit ,Michigan. The modern, stream- 
lined version of the old “panel-type refreshment truck,” 
was part of the display of Chevrolets and Chevrolet voca- 
tional equipment which was viewed by over 20,000 Chevro- 
let dealers, salesmen, employees and guests, at the first 
annual viewing of '62 models. 

The Western Urn truck incorporates Twin Western 
Urn coffee urns especially designed for catering truck 
service. Acting as coffee brewers or storage compart- 
ments, they have a total coffee capacity of 20 gallons and 
a brewing capacity of 26 gallons to enable operators to 
brew additional coffee during the day, and will hold cof- 
fee at 195°F. Hot foods, including breakfast rolls and 
sandwiches, are dispensed from an oven incorporated in 
the rear of the unit which forms a smooth single surface 
alignment with the two urns. A large oven with double 
doors is provided and will maintain a 180° temperature 
by heated water compartment. The oven also has four 
chrome plated wire shelves and if a tamale compartment 
is desired it is optional and has a single door. A heat 
thermometer and liquid indicator are located on the front 
panel. Side service compartments are arranged for the dis- 
pensing of cold sandwiches, rolls and other mobile cater- 
ing truck items and are arranged to permit good visual 
view of the merchandise on display. 





N A M A Show exceeds previous 


attendance records by nearly 50% 


Attendance of vending executives and guests at the 
75th Anniversary Convention-Exhibit of Automatic Mer- 
chandising was nearly 50 per cent larger than the previ- 
ous record. 

More than 10,500 individuals registered at the annual 
vending convention and trade show in Chicago last week, 
with 400 international guests participating at the First 
International Vending Symposium. 


NOVEMBER, 1961 


Best Products hosts CBI meeting 


A Midwestern meeting, under the auspices of the Coffee 
Brewing Institute, was held last month at the Chicago 
plant of Best Products Company. Bob Thomas was the 
featured speaker and dramatically presented the story of 
How to Make A Better Cup Of Coffee. 

Present were representatives of many Coffee Com- 
panies, Restaurant Operators, and publications in the 
restaurant field. 

Sam Chaplik, president of Best Products Company, was 
the genial host—and refreshments and liquids were in 
abundance. The meeting lasted about 3 hours and is the 
forerunner of many such meetings in the future. 


Posing pretty for the camera are: Bob Thomas, CBI, Sam 
Chaplik, president Best Products Co., and an unidentified 
guest. 


Having a change of pace, from left to right, are: Arthur 
Luxem, Jr., of Stewarts Coffee Co., Jack Belsant, of Conti- 
nental Coffee Co., Norman Lebhar, publishers representative. 





Coffee Breaks 
Discovery 
Coffee was discovered by an Arabian goatherder, ac- 
cording to Martinson Coffee. One herdsman observed 
his goats becoming frisky after eating red berries from 
a strange tree in the highlands. 
Grounds For Divorce 
At one time in Turkey, a husband’s failure to pro- 
vide coffee for his wives was grounds for divorce. 
What Price Coffee? 
When a good meal could be had in the United States 
for about 12 cents, according to Martinson Coffee, Wil- 
liam Penn was paying $4.68 for a pound of coffee. 
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PROBAT ROASTERS FEATURE 


e Self-cleansing 
solid drum construction 


e PROBAT aroma control 
e Four full batches per hour 
e PROBAT-0-MATIC controls 


Two PROBAT 4-bag ROASTERS 


| Six PROBAT 4-bag ROASTERS can be automatically 
served by the illustrated 9-compartment Silo, Scale 
and Airveyor. 


Each roaster automatically calls for its own blend. 


Each blend component can be varied by 10-pound 
increments. 


Only one operator controls all. 


A PROBAT-engineered coffee plant can offer the 
ultimate in automation. Infinite flexibility of oper- 
ation is “built-in” — in addition to labor and space 
savings. 


Base of PROBAT multi-cell Silo with 
U. S$. & Canadian Representative Pneumatic Exit Gates 


JOHN SHEFFMAN, INC. Automatic Scale 


152 W. 42nd St., New York 36, N. Y. Airveyor and 
Wisconsin 7-5649 Manual Control Panel 


PROBAT-WERKE 


| (EMMERICHER +MASCHINENFABRIK) | 
| Cable: Probat EMMERICH/WEST GERMANY Phone: 2567 
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Moisture Measurement by RF Power Absorption 


The affects of moisture on product quality and the im- 
portance for its determination, measurement and adjust- 
ment, are evident from an inspection of industry specifica- 
tions. Taken as a whole, these requirements stipulate the 
desire for production system control through instrumen- 
tation or apparatus which possess a high order of accuracy 
and dependability. 

Additionally, the scope of these requirements includes 
other significant performance features such as, sensitive, 
rapid, repeatable, non-destructive measurements; appli- 
cability to a broad range of products or chemical compo- 
sitions and moisture range; ability to detect moisture 
gradient of the product; flexibility in handling, wide varia- 
tions in physical form, sizes, and shapes. 

The tried and proven classical methods of moisture 
measurement, such as ovens, chemical reagents, and dis- 
tillation, though able to conform with many of the essen- 
tial requirements, are unattractive for application to those 
systems or products wherein time for measurement is 
critical, where non-destructive tests are preferred and in 
those special cases requiring automatic recording and 


control. io a : 
Radio Frequency New Concept 


One choice of instrumentation which has been success- 
fully applied to a broad range of products utilizes the rela- 
tively new concept of radio frequency power absorption. 

As moisture content changes upward in a given material, 
the power absorption increases by reason of the phenom- 
enon of rapidly alternating polarization of water mole- 
clues. By using a radio frequency, the power absorption 
can be made high, thereby resulting in absorption power 
levels that are detectable even at zero percent moisture 
content. 

Another advantage in using radio frequency power ab- 
sorption is the improved slope of the power absorption 
curve compared to the capacitance curve. This charac- 
teristic inherently provides a basis for substantially better 
incremental sensitivity as moisture content changes. More- 
over, a radio frequency instrument minimizes the problems 
of electrode contact resistance with the test material and 
elimination of static electricity. 


DC Can Fail To Record 


Compared to DC instruments, a radio frequency operat- 
ed moisture analyzer responds to materials having a mois- 
ture gradient. Whereas a material with a dry exterior 
and wet interior presents an insulating barrier to the DC 
instrument and impairs its ability to recognize the presence 
of water, the radio frequency instrument polarizes the 
water molecules regardless of their location within the ma- 
terial and result in a positive power absorption effect. 

To standardize or calibrate the instrument for any given 
product, a procedure involving test of prepared samples 
of known moisture content is used, For each sample of 
known moisture, an Analyzer reading is obtained. This 
data forms a calibration curve for the specific product 
which in turn becomes the permanent curve of reference 
for any other samples that are subsequently tested. 

Operation Simple 

Operation of the Analyzer is simple, consisting of mak- 
ing one or two electrical adjustments at the beginning 
of the test period. Sample measurements are made by 
loading the electrode, placing it on the instrument and 
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then obtaining a minimum reading on the meter by ad- 
justing the center dials. The calibration curve is used 
to convert this reading to percent moisture, A qualified 
operator can obtain the meter indication in 10 to 20 
seconds. 

Of particular interest is the flexibility in choice of elec- 
trode shapes to suit the type of product. Typical are the 
cylindrical cup sizes for granular, powder, chip, liquid 
Flat plate and bar shaped electrodes are adap- 


products. 
For the specialized 


table to paper, film, foil and board. 
requirements of in-process measurements, adaptations of 
the above shapes and roller electrodes can be substituted. 
Any of the numerous electrode designs can be used with 
the same instrument by merely making a null adjustment 


in the Analyzer. 
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Ideal For Coffee Measurement 


Actual experience has shown a high order of accuracy, 
sensitivity, and repeatability in foods, pharmaceuticals, 
Accuracies in the range of 0.001 to 0.05% 
On a 


plastics, etc, 
have been reported depending upon the product. 
number of ground coffee applications, the order of ac- 
curacy is 0.05%. 

The Model HFR-GE Analyzer has received a wide ac- 
ceptance for moisture measurement in ground coffee and 
coffee beans. Typical calibration curves on these products 
are presented above. 

This Analyzer can be used as shown with a standard 
cup electrode (Model EC-1-ST) for sample testing. A 
continuous version of the cup electrode (Model ECV-1) 
is also available to make up a manual-continuous type of 
in-the-process monitoring. 

For completely automatic-recording-continuous systems, 


the Model CAR-4E Analyzer can be used. 





C & T I covers the Southern 
Coffee Roasters Convention 


by Martha Samuel, New Orleans Correspondent 


A wide variety of coffee topics ranging from marketing 
and merchandizing trends to advertising techniques and 
a first-hand analysis of conditions in Latin America high- 
lighted the annual fall meeting of the Southern Coffee 
Roasters Association held October 27 at the Royal Or- 
leans Hotel, New Orleans. 

Over 85 delegates from all the Southern states, represent- 
ing 30 major coffee roasting firms and numerous allied 
businesses, attended the sessions which were presided over 
by L. W. Oehmig, Chattanooga, Association president. 

The coffee roaster who wants a larger share of today’s 
highly competitive market must either offer extra service 
or convince the consumer that his company has superior 
knowledge. This was stated by Jack Durland, president 
of Cain's Coffee Company of Oklahoma City, Okla. and 
chairman of the National Coffee Association. After analy- 
sing the current market trends, Mr. Durland joined with 
Jack Evans, consultant for the Pan American Coffee 
Bureau, in urging a campaign to promote better brewing 
habits 

In his talk, Mr, Evans explained how his organization, 
has launched a current national advertising campaign, 
with subtle approach, aimed to get folks down to brewing 
only about 50 cups of coffee per pound. He also told 
how coffee consumption among teen-agers is being en- 
couraged and cited the signal success of the recent “Mug 
Mates 

Increasingly stable conditions in Latin America, with a 
resultant favorable effect on the coffee market, were pre- 
dicted by the Honarable De Lesseps S$. Morrison, Ambas- 
sador to the Organization of American States, in his re- 
port on the Punte del Este conference and the Alliance for 
Progress. “The last 90 days have had a profound effect 

said Mr. Morrison, 


promotion, 


on our prestige in those countries,” 


Any time is coffee time according to these participants in 
the annual fall meeting of the Southern Coffee Roasters. 
They are, from left, Jack Durland, chairman of the National 
Coffee Association; John Clark, New Orleans roaster; L. W. 
Oehmig, SCRA president, and Jack Evans, of the Pan- 
American Coffee Bureau. 
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who believes the Alliance for Progress will succeed be- 
cause it has a goal which includes the element of self help 
and participating capital from the member nations, 

The role of the Federal Trade Commission in investigat- 
ing business practices was explained by William B. Lott, 
local F.T.C. bureau head, Truthfulness and accuracy of 
advertising and pricing policy are frequent areas of ex- 
amination, he exlained. The aim of the F.T.C. investiga- 
tor, said Lott, is to obtain factual information on both 
sides when there is a complaint. 

Programs initiated during the past year to help coffee 
men “increase the popularity of America’s most popular 
beverage” were reviewed by E. G. Laughery, President of 
the Coffee Brewing Institute, Inc., principal speaker at the 
afternoon session. 

Mr. Laughery explained to Association members, the 
purposes of the Institute’s Coffee Workshop and its Equip- 
ment Evaluation Program, emphasizing their relation to 
the goal of upgrading the quality of beverage coffee served 
in restaurants and homes. 

The Equivalent Evaluation Program, the CBI President 
said, was launched after several years of study. As a re- 
sult of these findings, the Institute has just initiated the 
Program under which it will analyze and evaluate specific 
models of institutional and home coffee brewing equip- 
ment submitted by manufacturers. Those which are found 
capable of brewing coffee according to the standards on 
which the Institute's Golden Cup Award is based will be 
awarded a “Golden Cup” seal of approval. 

“We feel that this program will revolutionize the con- 
cepts, attitudes and designs that have governed produc- 
tion of coffee making for so many years,” Mr. Laughery 


Receiving the Gold Cup Award of the Coffee Brewing Insti- 
tute on behalf of the Royal Orleans Hotel was Arthur Per- 
nice, left, assistant food and beverage manager. Making 
the presentation was Jorge Canavati of the Mexican Cof- 
fee Institute, at the SCRA meeting. Enjoying a cup of the 
Royal Orleans’ prize-winning brew is Longer de la Guerion- 
niere, special representative of Wm. B. Reily Coffee Co. 
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said. ‘One thing is certain; in the end the greatest bene- 
ficiary, as we see it, will be the roaster, for the better the 
beverage the greater the demand.” 

The Institute's Coffee Workshop, established a year ago, 
has graduated 185 men from 66 coffee companies in the 
United States and Canada, the CBI President reported. 
The concentrated four-day course is designed to acquaint 
coffee salesmen and management personnel with all phases 
of practical coffee brewing and brew evaluation. “Every 
phase of this comprehensive program contributes to the 
ability, the knowledge, the usefulness and the value of the 
coffee man who takes this course,” he said. Classes have 
been booked solidly almost from the outset, and at the 
moment the CBI Workshop schedule is filled through 
March of 1962. 

Spring meeting of the SCRC is set for Chatanooga in 
May. 

Several social events were included in the convention 
schedule. Allied members of the SCRA hosted a cocktail 
party on the hotel roof garden. Seen chatting with local 
coffee men were the Dinos brothers, Jack and Anthony, of 
Atlanta, with their wives. Admiring the twilight view 
of the Vieux Carre were Mr. and Mrs, Roy Davis, Con- 
cord, N. C., and the Bill Browns and the Bill Donovans of 
Birmingham, Ala. Here also from Birmingham were Mr. 
and Mrs. Grady Tiller and Mr. and Mrs. Norman Saurage. 

The concluding event of the meeting was a gala Break- 
fast at Brennans, sponsored by the Green Coffee Associa- 
tion of New Orleans. Noted among the many guests were 
Ed Ryan of New York, Dick Hutchins and Ed Hill, Jr. 
of Miami, Roland Witsel of Memphis. Among the Texas 
delegates were Almond Powell and Gus Menger. 
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New custom jar for private label Instant 
Coffee designed by Thatcher Glass for 
Schroeder Industries 


The first custom designed jar 
for private label instant coffee, a 
radical departure from the tra- 
ditional cylindrical shape, has been 
designed and manufactured by 
Thatcher Glass Manufacturing 
Co., for Schroeder Industries, Inc. 
of Woburn, Massachusetts, one of 
the leading processors of instant 
coffee for private brands, 
Available now in the 2 0z., 6 
oz., and 10 oz. sizes, the glass jar 
has been sculptured with lines that 
curve gently toward the shoulder 
forming a tapered silhouette. Vertical striations on both 
the shoulder and base achieve a sense of greater volume. 
Design and function combine to form a jar which is not 
only attractive to the eye but easy to handle. 

This new instant coffee jar was developed by Thatcher 
and Schroeder over a seven month period during which 
designs were subjected to both customer and consumer 
testing. Schroeder is marketing the new jar to regional 
coffee roasters and leading food chains and independent 
grocery firms, throughout this country and elsewhere. 


Because it has more flavor to give 


fpee 2 Coffee! 


<a 


S. A. SCHONBRUNN & CO., INC. 
Grand and Ruby Avenue ¢ Palisades Park, N. J. 
New York Office: 106 Front St., N. Y. 5, N. Y. 
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Zodiac Room. Shown 
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Adele Simpson, Stanley 
Marcus, President of 
Neiman-Marcus, and 
Dorothy Sinz, food editor 
o— the Dallas Times Zam 
Herald. es 
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There were special tea 
tables in B. Altman's 
inen department 
decorated by Adele Simp 
son, Dina Merrill, Melissa 
Weston and Eugenia 
Shepard. Oriental hos 
tesses passed out copies 
of the new booklet, "Men 
s and Recipes for Ten- 
der Leaf Tea Parties." 


Himelhoch's customers 
were invited to come for 
tea and to meet Adele 
Simpson. Store owners 
Mr. and Mrs. Himelhoch, 
are at the left of Mrs. 
Simpson. 


At Filene's, Boston 
the Tender Leaf Tea C 
ection was modeled in 
formally as customers 
sipped Instant Tender 
Leaf Tea and sampled 
cookies made from the 
new booklet, ‘Menus and 
Recipes for Tender Leaf 
Tea Parties. 


Pewee eumer tn aur stow ting 


of 


Abele Sigen's ashes 


in Temderiecat Tea Colors 


a6," AE 


ou the third Heer 


Above, a Japanese tea 
eremony was staged ir 
the housewares depart- 
ment of B. Altman & 
Company. 


Left, in Boston, Jeanne 
Shea, (middle), represen 
ting Tender Leaf Tea, i 
interviewed by Gus San 
ders and Louise M 
on Station WNAC. 


NEW IDEAS FOR EN- 
TERTAINING WITH TEA 


Neiman-Marcus' Zodiac 
m was the setting for 
fashion showings of 
he Tender Leaf Tea Fash 
ae i 
Nn VWorection: a luncnec n 
at noon and a 5 o'clock 
tea for career girls. 


Pausing for Tender Leaf 
Tea during the annual 
Newspaper Food Editors 
Conference, Chicago, are: 
Gene Brislin, food editor 
Scranton Tribune; Jeffery 
Simpson associate f 
Adele Simpson; Jim Mar 
er, Standard Brands 
Grocery Division Vice 
President: Virginia Sch 
roeder, Director Standard 
Brands’ Test Kitchen. 
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People... 


DE LAVAL APPOINTS 


William C. Porch has been appointed 
general manager of the Pacific Divi- 
sion of The De Laval Separator Com- 
pany, Poughkeepsie, N. Y. Frank E. 
Lawatsch succeeds Mr. Porch as in- 
dustrial sales manager in charge of 
De Laval’s Eastern Division offices. 
Mr. Porch’s headquarters will be in 
the main office of De Laval’s Pacific 
Division at Millbrae (San Francisco), 
Calif. 

Mr. Lawatsch will headquarter at 
De Laval’s Eastern Division office in 
East Orange, N. J 


Pound for pound 


it’s always ground 


eeeeeeeereeee 


exactly 


the same on 


AVISUN ASSIGNS THOMPSON 
TO NEW WEST COAST SALES 
OFFICE 


AviSun Corporation, leading manu- 
facturer of polypropylene resin and 
film, has established a sales office at 
625 Kingsley Drive, Los Angeles, to 
service West Coast molders, convert- 
ers and end-users, it was announced 
by Dr. W. P. Moeller, Director of 
Marketing. John S. Thompson, Jr., 
who has been with AviSun since its 
inception, has been named head of 
the new office which covers the thir- 
teen Western States and Texas. He 
will work closely with the regional of- 
fice of A. Schulman, Inc., AviSun’s 
national sales representatives for poly- 


GUMP COFFEE GRANULIZERS 


With new Style E Gump Coffee Granulizers, you can control 
grind size with the most minute exactness. Micro-Set adjustments, 


on both granulating and fine grind rolls, provide an unlimited 


number of roll clearance settings. 


The rolls can actually be 


moved as little as a ten-thousandth of an inch at a time! And, 


every grind may be reproduced at will — 


uniformed sizing every time. 


For any market 


tional or government 


with identical and 


retail, restaurant, vending machine, institu- 
Style E Gump Granulizers provide the 


unvarying grind quality control your customers want. 


Style E Grinding Heads for your older model Granulizers will 


give you the same positive control. 


Write for details 





—~ B.F. Gump Co. 


Engineers and Manufacturers of Coffee Plant Equipment 


1312 South Cicero Avenue, Chicago 50, Illinois 


SALES 


New York 36—JABEZ BURNS AND SONS, INC.—600 W. 43rd St. 


AND San Francisco 5-TEMPO-VANE MFG. CO.—330 First Street 


SERVICE 








Dallas 2—J. B. WILLIAMS—1026 Young Street 
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NASH GETS NEW 
GENERAL SALES MANAGER 

Miss Elizabeth M. Zullo, General 
Manager of Nash’s Coffee Company, 
Inc., announces the appointment of Mr. 
Boris B. Liebers as General Sales Man- 
ager. 

Mr. Liebers has 

been associated 

with Wm. B. 

Reily & Co., Inc. 

—Coffee Roasters, 

New Orleans, La., 

as Regional Sales 

Manager for the 

Greater Philadel- 

phia, Washington 

D.C. and Greater Delaware Valley 

areas. He was responsible for intro- 

ducing Luzianne coffee into these mar- 
kets. 

Prior to his association with the 
Wm. B. Reily Co., Mr. Liebers was 
president of Liebers, Beer & Co., 
Munich, West Germany, coffee im- 
porters and _ roasters. Mr. Liebers 
marketed both regular and_ instant 
types of coffee throughout West Ger- 
many. 


CROMPTON & KNOWLES 
ACQUIRES VOL-PAK; 
MANUFACTURER OF MODULAR 
POUCH PACKAGING 
MACHINERY 

Crompton & Knowles Corporation, 
a world leader in the production of 
textile machinery, has acquired Vol- 
Pak, Inc., manufacturers of modular 
pouch packaging machines, Frederic 
W. Howe, Jr., Crompton & Knowles 
president, and John Stroop, Vol-Pak 
president, jointly announced today. The 
newly acquired company merged into 
the Crompton & Knowles Packaging 
Corporation, a division of the parent 
company. Vol-Pak machines will be 
manufactured at the recently com- 
pleted, modern plant of Crompton & 
Knowles Packaging Corporation, Aga- 
wam, Mass. This new addition to 
Crompton & Knowles’ line of machines 
will henceforth be known as Redington 
Vol-Pak Modular Pouch Packaging 


Machines. 


S& W FINE FOODS ELECTS 
NEW PRESIDENT 

The board of directors of S & W 
Fine Foods, Inc. today announced the 
election of Robert Di Giorgio to the 
office of president of the San Francisco 
food packing and distributing firm. He 
succeeds Joseph Blumlein who had pre- 
viously tendered his resignation as 
president and director after five years 
as chief executive of S & W. 


ASA GETS NEW 
MANAGING DIRECTOR 

Roger E. Gay, former president of 
the Bristol Brass Corporation, succeeds 
Vice Admiral George F. Hussey, Jr., 
(USN, Ret.), as managing director of 
the American Standards Association 
effective January, 1962, it was announc- 
ed today by ASA president John R. 
Townsend. 
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SALADA NEWS 


Announcement of an expanded ad- 
vertising and promotion department 
for the Salada-Junket Division of Sa- 
lada Foods, Woburn, Mass., was made 
by John W. Colpitts, Division adver- 
tising manager. The report also noted 
new marketing gains for Salada Tea. 

As a result of the expansion, William 
B. Horsey, 35, becomes assistant ad- 
vertising manager in charge of promo- 
tion with product responsibility for 
consumer and institutional sales of Sa- 
lada Tea. 

Mr. Colpitts also named two new 
promotion assistants and a promotion 
assistant-coordinator, They are David 
J. Walker, Thomas J. Mahoney and 
Robert H. Weiss. 


RUDD-MELIKIAN CONTINUES 
EXPANSION: ANNOUNCES NEW 
PERSONNEL ASSIGNMENTS 
Two new field engineers and one 
territory manager have been appointed 
by Rudd-Melikian, Inc. in the com- 
pany’s accelerated expansion program, 
it was announced here this week. 
William F. Boyd, 2561 Tulip Street, 
Philadelphia, and Rolfe A. Simmons, 
803 Westmount St., Dallas, Texas, have 
been named to the company’s field 
engineering staff. Raymond A. Wie- 
land, 95 Douglas Ave., Trenton, N. J. 
has been named Territory Manager. 


IMCO TRADING CO., LTD., 
CANADA APPOINTS 


Mr. C. J. Harris, tormerly onnected 
with HODGSON & CO., and specializ- 
ing in the imports of Spices, Coffee, 
Tea and other raw materials for the 
food industry, has been appointed 
Sales Manager of our Montreal Branch 
with offices at 36 St. Paul Street, East, 
and will be in charge of sales in the 
Province of Quebec and The Mari- 
times.” 


DARTNELL NAMED 
MERCHANDISING MANAGER 
BY AVISUN CORPORATION 

John S. Dartnell has been appointed 
merchandising manager of AviSun Cor- 
poration, it has been announced by Dr. 
W. Paul Moeller, director of market- 
ing. Mr. Dartnell joined AviSun fol 
lowing ten years service with Scott 
Paper Company where he had served 
as district manager of industrial sales 
in Kansas City and Pittsburgh and pro- 
ject manager of marketing development 
at Scott’s Philadelphia headquarters. 


FRITZSCHE APPOINTS W. C. 
POTTER IN MINNEAPOLIS 
The appointment of William C. Pot- 
ter as branch manager of its Minneapo- 
lis, Minn., office was announced today 
by Fritzsche Brothers, Inc., a leading 
firm in the field of essential oils, aro- 
matic chemicals, and flavor and frag- 
rance compositions. Mr. Potter’s ter- 
ritory includes the states of North and 
South Dakota, Nebraska, Minnesota, 
northern lowa and most of Wisconsin. 
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McCORMICK & COMPANY 
DIRECTORS NAME 

T. ROWE PRICE 

TO ADVISORY COUNCIL 

T. Rowe Price, one of America’s 
leading investment counselors, has 
been named a member of the Advisory 
Council to the Board of Directors of 
McCormick & Co., Inc., it was an- 
nounced by John N. Curlett, president 
of the international spice, tea, extract 
and food products firm. 

Also, Mr. Curlett announced that 
Hillsman V. Wilson, Secretary and 
Counsel at McCormick & Co., was 
elected a member of the firm’s corpor- 
ate Board of Directors. 


Designed for greater efficiency, 
economy and dependability .. . 
these smartly styled Silex ranges 
are of one-piece seamless drawn 
stainless steel construction with 
extra duty long life enclosed ele- 
ments. Cool-grip plastic knobs, 
heavy duty rotary 3-position 
switches, UL and N.S.F. Approved. 


Gas Ranges of all types 


also available. 


MUNK PROMOTED 
BY NATIONAL CAN 


Election of Kurt W. Munk to the 
office of assistant secretary of National 
Can Corporation in addition to his po- 
sition as manager of the tax and insur- 
ance department has been announced 
by H. N. Ejidswick, financial vice- 
president. 


CONSIDINE NEW SALES 
MANAGER AT NATIONAL CAN 

Appointment of Frank W. Considine 
as general manager of sales of National 
Can Corporation has been announced 
by S. M. Hopkins, president. 


electric 
ranges 


© Compact and sturdy, with beautiful 
modern design that fits any decor. 


® Available in 2-Unit, 3-Unit and 4- 
Unit Models. 

® Element wattage: 535 High, 438 
Medium, 97 Low. 


@ 115 V or 115/230 V, AC. (Specify 
when ordering.) 
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COFFEE TEA Makes The 
Broadway 


Scene 


A few weeks ago, after a brief run, John Patrick’s new 
comedy ‘Everybody Loves Opal’ closed at the Longacre 
Theatre. Produced by Roger Stevens in association with 
Seven Arts Productions, the cast was headed by Eileen 
Heckart as Opal, with Stubby Kaye, Donald Harron, 
Brenda Vacarro, John Napier and James Coca. 

A simple play, without psychological overtones, it seems 
to this reviewer that Opal should have lasted a lot longer. 
I enjoyed the antics of Miss Heckart when serving tea 
to her guests. Removing tea bags from a clothesline, 
pouring from an eternally hot kettle and the mad dash to 
rehang the bags on the line provided some very pleasant 
moments. 

Jo Mielziner’s set in the big dramatic moment gave me 
chills and thrills as the murder attempt failed. 

If more people had seen and taken tea, everybody would 


have loved Opal. 
Brenda Vacarro and Donald Harron in “Everybody Loves 


Opal.” George Spelvin 





The show-stopper in the new smash hit musical, “How To Succeed In 
Buiness Without Really Trying,” is a song called ‘Coffee Break’ which 
is a hymn to the virtues of the coffee-bean. With music and lyrics by 
Frank Loesser and direction and book by Abe Burrows, ‘How To 
Succeed In Business Without Really Trying” is being presented by Cy 
Feuer and Ernest Martin at the 46th Street Theatre, the same theatre 
where this famous quartet had their sensational success with the 
history-making musical, “Guys and Dolls.” 

In this musical spoof on big business, one of the numbers which 
brings down the 
house is the Cof- 
fee Break number. 
The lyrics go like 
this: 

“If I Can't Take 
My Coffee 
Break 
My Coffee 
Break, My 
Coffee Break 
Something Within Me Dies 
“If I Can't Make Three Daily Trips , 
The Whole Gang Sings Where Shining Shrine Benignly Drips 
And Taste Cardboard Between My Lips 
Something Within Me Dies 
“If I Can’t Take My Coffee Break 
Next Month—Your Editor Gone is the Sense of Enterprise 
Give Me My Fix, Black and Strong 
follows the Spice Cardamon Or Like I Crash Out Of My Orbit 
Before Too Long.” 
from shipside to store shelf. Co-starred are Robert Morse and Rudy Vallee, with 
Bonnie Scott, Virginia Martin and Charles Nelson Reilly. 


Charles Nelson Reilly and Claudette Sutherland 
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Speakers at the Dedication of 
Pier 8 (DAIDO LINE) N. Y. P. A. 


Mr. P. Burbank 


Mr. Masao Doi, Managing Director 
Daido Kaiun Kaisha, Ltd. 

In my country, as in yours, we fully appreciate the 
crucial importance of ever-increasing our maritime trade. 
It is upon this foundation that the industry of both our 
countries will continue to build to ever greater heights. It 
was fro mthis basic belief that we recognized the advan- 
tages of continuing our business in this great port under 
the most efficient and modern conditions. and which ulti- 
mately led us, together with A. L. Burbank, to our new 
Port of New York location, here at Pier 8. 

To all of you people in the industry, let me assure you 
on behalf of my company, and on behalf of our close as- 
sociates and agents, the A. L. Burbank Co., that we are 
striving, and will continue to strive to improve our ser- 
vices to you. With this spirit and the physical advantages 
of our new pier, I am sure this will happen. 








Regular Service from Coffee Ports in 


BRAZIL 
to 
U. S. PACIFIC COAST 
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DAIDO KATUN KAISHA, LTD. 


General Agents 
TRANSPACIFIC TRANSPORTATION CO. 


351 California Street San Francisco 4, Calif. 


New York Agents 
A. L. BURBANK & CO., LTD. 


120 Wall Street New York 5, N. Y. 
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Mr. Eugene F. Moran, Jr., Chairman 
Municipal Affairs Committee 
Brooklyn Chamber of Commerce 

The provision of such modern docks and piers in the 
Port of New York not only affects those of us directly 
associated with the industry, but most certainly has an im- 
portant effect on the many businesses and industries which 
are dependent on waterborne commerce. 

The economy of the Port of New York is built on 
world trade. Failure to keep our marine facilities up to 
par will be felt not only on the waterfront, but through- 
out the entire industrial and financial community of this 
great bi-state Port District. Thus, what happens to our 
waterfront has a direct impact on the prosperity of 
virtually all of our citizens and businessmen. 


Mr. Peter Burbank, President 
A. L. Burbank & Company, Ltd. 

Today marks a happy and very significant milestone in 
the history of the A. L. Burbank Company, and in the long 
and successful relationship we have enjoyed with the 
Daido Line. 

Our firm has been providing complete steamship ser- 
vices in this harbor for more than 30 years, and it was in 
our early years that the association with Daido Line 
was started. Since that time we have always endeavored 
to render the optimum service to them and our other ac- 
counts and feel that in large measure our efforts have been 
successful 


The New York Port Authority recently dedicated its new 


Pier 8 in Brooklyn. Background for the ceremony was the 
DAIDO Lines new ship, the Brooklyn Maru. 


At long last: Aid for 
struggling Martini mixer 


In this age of streamlined conveniences even the lot of 
the struggling martini mixer is going to be made much 
easier. 

This Fall the practitioners of the fine art will be able 
to trade in their stirring spoon in favor of a subdued 
“swish”. 

The labor saving is made possible by the introduction 
by Tiffin of a hand-blown crystal teapot, created to make 
life so much simpler for the mixers of martinis. 

Once the ingredients are in the teapot, a gentle swish 
is all that is necessary to blend the parts into a homo- 
genous whole. All the effort exercised in stirring will 
be a memory, thus making martini making more of a 
joy than a chore. 

Besides it is tougher to accuse you of drinking when 
you are tiffing from a teapot. 

Bottoms up! 





The Green Coffee Brokers FORUM: 


WHY THE BROKER ? 


by Kenneth Fairchild, Sr. 


The tendency in recent years in dealing without benefit 
of broker, is in our opinion, definitely not understandable, 
A broker, whether it be in Commodities, Real Estate or 
stocks performs a very definite service, 

Consider, if you will, a buyer of stocks or bonds con- 
Reverse the situation and consider 


No prin- 


tacting the principals. 
the principal contacting the individual buyer. 
cipal is going to tell you that his offering is overpriced 
or is poor quality. To obtain an unbiased opinion you 
contact the person qualified to give you such opinions 
the broker 

Another fallacy, is the belief that direct dealing can ob- 
tain better terms. A broker can probably arrange better 
better financing, than a _ direct 
contact. The answer is very simple, the principal con- 
tacted by the broker, is well aware that the broker will 
He is further aware that the 


terms, and single 


contact several principals. 
broker is well posted and must sharpen his pencil, if he 
wants the business. 

The above is important, but most important of all is the 
It has been a sad revelation to us... in fact, 
some of the 
whom we have assisted in straightening out their blends, 
It is one thing to compete, but 


putting out junk is only building up your competitors 


quality. 


a considered miracle how roasters, 


ever sold any coffee. 


business 

I have yet to meet a consumer who considers price 
In fact it has been my observation that the mill 
worker, the farmer and the laborer wants, and demands, 
I have seen, what I consider, 
a definitely very middle class family go from one chain 


alone 
a satisfactory cup of coffee. 


store to another to save a few cents on special sales, Yet, 
I noticed when it came to coffee, they selected a vacuum 
Isn't it under- 
standable that these same people tried the bag coffees of 
these various chains and found them lacking? Certainly, 
had they liked them, they would not be paying some 15¢ 


more for a pretty can! 


can or cans of well known reliable firms. 





TO THE TRADE! This is your page to use as you see 
fit. Your suggestions, proposals and complaints will be 
printed here. We welcome controversial topics. 
Give your notes to our Editor when you see him on the 
"Street" or mail them to him. Your use of this page 
determines its life. 

This page does not and will not reflect the editorial 
policy of Coffee and Tea Industries. 











Why, you may ask, is a broker in the best position to 
help you straighten out your problems? The answer is 
simple. The broker owns no coffee, he has no boss 
pressuring him to move this or that lot—to him 25¢ a 
bag is the same from John Smith or Sam Jones. In short 
your success is his livelihood. End 








OPEN LETTER to The Coffee Industry ! 


When is the Coffee Industry 
going to come up with a 
good, fresh-brewed cup of 
Vended Coffee ? 

In our opinion, the various 
types being dispensed today 
(Instant, Dry, Liquid and 
Strip) have not measured 
up to a coffee drinker’s 
taste! 











FAIRCHILD 
& BOLTE 


GREEN COFFEE 
AGENTS & BROKERS 





Uniformity of Blends Guaranteed 


FINE BRAZILIAN COFFEE 
MEMBERS OF: NATIONAL COFFEE ASSOCIATION 


120 WALL ST., N. Y., N. Y. 


REPRESENTING EXPORTERS OF 


COFFEE AND SUGAR EXCHANGE 
GREEN COFFEE ASSOC. OF N. Y. 


DIGBY 4-4224 
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green coffee brokers 











Coffee 


NEW YORK 


A. L. Ransonorr Co., Inc. 
| 
| 





Cable Address 


“RANWILLIG” 108 Front Street | 





C. T. KONTOS & CO. 


COFFEE BROKERS 
AND 
IMPORT AGENTS 


79 Wall Street New York 5, N.Y. | 














BALZACBRO 


SELECTED 


RELIABLE GENUINE QUALITY 


Specialists in Colombian Coffees 
Milds 


Mexicans 


BALZAC BROS. & COMPANY, INC. 
NEW YORK 





ERNEST SINGHOFEN & Co., IN¢. 


Coffee 





NEW YORK 


TEL.: WHITEHALL 4-8182 





109 FRONT STREET 























| FITZPATRICK & HOFFMAN, INC. 
GREEN COFFEE 


210 California Street San Francisco 


DOuglas 2-1474 








Edward P. McCauley & Co., Inc. 
| COFFEE 


New York 5, N. Y. 


| 
| One Jones Lane 


Cable Address: CAULCAFE 














J. N. SOARES CO. 


110 FRONT ST. NEW YORK 5, N. Y. 
Telephone: Cable Address: 
WHitehall 4-8152 ""JOSOARES'' New York 
Agents for Angolan Shippers 
MEMBER: GREEN COFFEE ASSN. OF NEW YORK CITY, INC 

NATIONAL COFFEE ASSOCIATION 








Established 1885 


B. C. IRELAND, INC. 


AGENTS AND BROKERS IN 


SPICES SEEDS TEAS COFFEES 


67 California Street San Francisco I1, Calif. 














E. A. JOHNSON & CO. 


| COFFEE IMPORTERS AND AGENTS 
| BRAZILS * COLOMBIANS * CENTRAL AMERICANS 


166 California Street 


San Francisco |1, Calif. 
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Shipping News — Tri-Coast Shipping Co. 


Effective October 20th, 1961, Tri-Coast Shipping Co., 
1639 Illuminating Building, Cleveland 13, Ohio, under 
the management of Mr. A. R. DeAgazio, now represents— 
Fern-Ville Mediterranean Line, American-West African 


Line. Barber Fern-Ville Lines, Barber-Wilhelmsen Line, ° 


Fern-Ville Lines, Klaveness Line, Barber Line, and the 
Cosmopolitan Line, in Ohio, Eastern Michigan, West Vir- 
ginia, Western Pennsylvania, Western New York, and 
Toronto. 





Amerind Shipping Corp. 


An official group of specialized business leaders repre- 
senting the industry and commerce of Amsterdam, Hol- 
land are presently industrial centers 
here, together with the Mayor of Amsterdam. 


visiting various 

The purpose of this mission is to provide expert first 
hand information to American companies regarding the 
profit opportunities in the vast industrial expansion 
program presently underway in Amsterdam. This pro- 
gram will assure Amsterdam's lead as one of the foremost 
shipping and industrial centers in Europe. It makes avail- 
able prime industrial sites in the port of Amsterdam, and 
provides for further development of the deep water facili- 
ties required by jumbo tankers and bulk carriers up to 
100,000 tons deadweight. 

These businessmen are also providing information as 
to the unique advantages which Amsterdam has as a com- 
munications center and industrial headquarters within the 
Common Market area. 

Our INDEPENDENT GULF LINE provides fast regu- 
lar steamship service between United States Gulf/South 
Atlantic ports and Amsterdam with modern Dutch Flag 
cargo liners. We are always prepared to cooperate with 
shippers and others endeavoring to develop business with 
Europe 





CBI equipment evaluation 
program gets under way 


First application forms for participation in the Coffee 
Brewing Institute's equipment evaluation program were 
mailed this week to fifty manufacturers of institutional 
coffee making equipment. 

This is another step in the program announced by CBI 
president E. G. Laughery at the annual meeting of the 
Pacific Coast Coffee Association last May. At that time, 
he revealed that a “Golden Cup” seal of approval would 
be awarded to equipment which is found to be capable of 
brewing coffee according to the standards established by 
the Institute and on which its Golden Cup Award to 
public feeders is based. 

Dr. E. E. Lockhart, the Institute’s scientific director, 
recently concluded a nation-wide tour, during which he 
contacted officials in the equipment field and members 
of the coffee trade in order to explain all phases of the 
program. 
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New York City devours Mandarin Oranges 


and Muscat Grapes from Japan 


15,000 New Yorkers Try New Imported Delicacies 
at Japanese Fancy Food Show 

If you walked by the Japan Trade Center last week, 
you probably were one of 15,000 New Yorkers who 
enjoyed an unusual meal—absolutely free of charge. 

These Americans were asked by Mr. Eipiro Fujise, Ex- 
ecutive Director of the Japan Trade Center, to keep an 
open mind about new food imports from Japan. 

Droves of professional and amateur gourmets came, 
saw, and sampled hundreds of cans of mandarin oranges 
and musquat grapes, between October 25 and November 
3. They also tasted sukiyaki, teriyaki, and smoked foods 
and crackers galore, 

Many people, when they were through eating, bought 
a supply of Japanese rice crackers with peanuts, bearing 
the quaint titles ‘“Teanuts’’ and ‘Hap Jaks,” which, with 
Japanese smoked oysters and other foods, make unique 
American canapes. 

Mr, Fujise commented on how simply long-lasting food 
habits can be changed: ‘During the acute food shortage 
after World War II, America shipped great quantities 
of wheat to Japan. As a result of American generosity, 
many Japanese, formerly dependent upon rice, became 
bread eaters.” 

He pointed out that Americans, by eating more Japanese 
foods, can sell more agricultural and metal products 
to Japan: “The Soy sauce you see here was made from 
U. S.-grown soya beans . . . Such materials as iron ore, 
and coal to make tin plate (for Japanese canned food 
containers) were imported from the United States.” 

Mr. Fujise concluded, “Most of the food (imported 
from Japan) does not compete with domestic American 
food products.” 


At the Press Reception before the opening of the Japanese 
Food Show held at the Japan Trade Center, New York, Mr. 
L. Bauman, Editor and Mr. Neil McGowan, Adv. Mgr. of 
COFFEE & TEA INDUSTRIES discussed the new shipment 
of Japanese Green Teas with Mr. N. Kojima of the Center. 





Cory declares cash dividend 


Cory Corporation, Chicago, manufacturers of home ap- 
pliances, writing instruments, and advertising specialties, 
at a Board of Directors’ meeting held on Wednesday, 
November 1, 1961 declared a cash dividend of 10¢ per 
share. 


and The Flavor Field 


INDUSTRIES 





New Spice bottle 


A new distinctive 
glass bottle is being 
used by McLaughlin 
Gormley King Co., 
Minneapolis, Minn., 

_ for packing its Spice 
' of Life gourmet spices 
; and herbs. The line 
includes more than 
100 varieties. The new 
container has a tapered 
oblong body with re- 
cessed side panels af- 
fording easy gripping 
by housewives. It is designed to fit gracefully on dining 
or kitchen tables. Square corners keep the bottle from 
turning on retail store shelves, assuring that the label 
will be viewed easily by shoppers. The bottle is equip- 
ped with a stacker arrangement for effective store display. 
Front label gives quick brand and product identity while 
back label describes various product uses. The new con- 
tainer is topped with a buff plastic screw-top closure. 
Owens-Illinois Glass Company, Toledo 1, Ohio, designed 
and supplies the containers and closures. Labels are man- 
ufactured by McGill Graphic Arts, St. Paul. Products are 
distributed nationally. 


Fritzsche launches own Citrus Oils Brand 


A new, high-grade brand of citrus oils, labeled CITRUS 
VALLEY BRAND, was introduced nationally today by 
Fitzsche Brothers, Inc., one of the world’s largest buyers 
and processors of essential oils. These oils are being ex- 
pertly blended via Fritzsche’s ample facilities, and market- 
ed as Citrus Valley Brand Oil Lemon USP and Oil Orange 
USP. 

Rigidly tested against a standard California brand, 
Citrus Valley oils, particularly Oil of Lemon, proved to be 
superior in most respects, and at least equal in all others, 
Fritzsche said. For example, alcohol solubility was found 
to be better than that of the other brand, an important 
characteristic in many uses where a clear extract is needed. 
In baked goods, hard candies, carbonated and non-carbo- 
nated beverage and gelatin desserts, the Citrus Valley 
Brand performance has been outstanding. 

Another advantage offered to large users, Fritzsche add- 
ed, is the packing of the new brand oils in epoxy-lined 
drums. 


Resisto acquires Tongue Bros. 

Resisto Chemical Company, Inc., Wilmington 99, Dela- 
ware announced today the signing of an agreement to pur- 
chase the entire capital stock of R. E. Tongue Bros, Com- 
pany, Inc, Philadelphia, Pennsylvania, manufacturers of 
paper containers for the food field. Resisto president, 
Wm. J. Barrentine, emphasized that this represented a 
logical step in the continued growth of Resisto. ; 

Some of the major Resisto developments have taken 
place in the field of plastic coverings for paper, cardboard 
and fiber containers. Resisto’s food grade coatings have 
been tested and approved for meats, fowl, fish, fruits, 
liquids, wet and dried packed foods. It is anticipated 
that these coatings will be used widely in Tongue con- 
tainers for food, oils, detergents and corrosive products. 
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C.I.T. announces Food 
Processing Leasing Programs 


C.I.T. Leasing Corporation, machinery and equipment 
leasing affiliate of C.I.T. Corporation, has expanded its 
operations nationally into the food processing field. 

“C.LT. Leasing has taken this action to meet the de- 
mand of those companies that wish to acquire income- 
producing equipment through leasing,” Lenihan said. 
“The growth of the industry has created the need for 
additional new machinery, as well as the means for its 
acquisition.” 

The company will offer leasing plans designed to the 
special requirements of the industry with terms from five 
to 10 years, Lenihan said. Individual leasing programs 
will be tailored to the specific needs of management also. 

“Executives who do not wish to tie up too much of 
their firms’ working capital in machinery and equipment 
will want to consider leasing,” the C.I.T. executive said, 
“as well as the traditional installment purchasing pro- 
grams offered by C.I.T. Corporation. Expansion with 
modern equipment need not be delayed for lack of 
funds. The equipment can pay its own way out of its 
earnings. 

C.I.T. has 22 division offices fully operational in all 
parts of the U.S., Lenihan said. They are located in At- 
lanta, Boston, Chicago, Cleveland, Dallas, Denver, De- 
troit, Houston, Jacksonville, Kansas City, Los Angeles, 
Memphis, Milwaukee, Minneapolis, New York, Okla- 
homa City, Philadelphia, Pittsburgh, Portland, Richmond, 
San Francisco and Seattle. 





NEW YORK IN 15 DAYS! 


FROM 


Matadi- Republic of the Congo 
Luanda -Angolan Outports 


BELGIAN AFRICAN LINE 


Pioneers in direct West African Service 





Lubumbashi—One of the eight “LU” vessels 
recently added to the Belgian Line fleet 


Regular service—Fast service—Dependable service. 
Leading importers rely on the Belgian Line because 
it has enjoyed this reputation for over thirty years. 


Piers 14 & 15 North River, Manhattan, are readily ac- 
cessibie and fully equipped for speedy reliable service. 


General Agents 


Belgian Line Incorporated 
67 Broad Street * New York 4 , 





~~ 





A SUMMARY OF INWARD -BOUND SCHEDULES ON THE COFFEE AND TEA BERTHS 


ABBREVIATIONS FOR LINES 


Hansa—Hansa Line 

Hoegh—Hoegh Lines 
Hol-Pan—Holland-Pan-American Line 
lino Line 
Independence—independence Line 
Isthmian—Isthmian Lines, Inc. 
Ivaran—lIvaran Lines 

JavPac—Java Pacific Line 

K Line—Kawasaki Kisen Kaisha, Ltd. 
Lloyd—Lloyd Brasileiro 

Lykes—Lykes Lines 

Maersk—Maersk Line 
Mam—Mamenic Line 
Nedlloyd—Nedlloyd Line 
Nopal—Northern Pan-American Line 
Norton—Norton Line 
O-M-E—Orient Mid-East Lines 
PacFar—Pacific Far ot Line, Inc. 
Pac-Rep—Pacific Rep s Line (Mc 
PacTrans—Pacific cea Lines, 
Pioneer—American Pioneer Line 
PTL—Pacific Transport Lines, inc. 


Ahi Trans Car—Ahimann Trans Caribbean Line 
Alcoa—Alcoa Steamship Co. 
Af-Pac—African Pacific Line 
Am-Exp—American Export Lines 
Am-Pres—American President Lines 
Am-Rep—American Republics Line (Mc 
Am-W Afr—American-West African 
B-Afr—Beigian African Line 
Barb-Wn—Barber Wilhelmsen Line 
Barb-Frn——Barber-Fern Line 

Barb-W Afr—Barber-West African Line 
Baron—Baron lino Line 

BI-Dia—Black Diamond Steamship Co. 
Bl-Star—Black Star Line Ltd. 
Brodin—Brodin Line 

Carib—Caribbean Central American Line 
Col—Columbus Line 
Coldemar—Coldemar Line 
Cubamex—Cubamex Line 
Cunard—Brocklebanks’ Cunard Service 
Daido—Daido Line 

Delta—Delta Line 

Dodero—D 
Eld-Dem—Elder Dempster Lines 
Ell-Buck—Ellerman & Bucknell S.S. Co 


nes 


ore-Mac) 
Line 


“re 


dero Lines Robin—Robin Line 

Scindia—Scindia Steam Navigation Co., 
SCross—Southern Cross Line 
Sev-Stars—Seven Stars (Africa} Line 
Stock—Stockard Shipping Co. 
Torm—Torm Lines 

UFruit—United Fruit Co. 
Wes-Lar—Westfal Larsen Co. Line 


Yamashita—Yamashita Line 


Farrell—Farrell | 
Grace—Grace Line 

Granco—Grancolombiana (New York), Inc. 
Sulf—Gulf & South American Steamship Co., Inc. 
GWA—Gulf West Africa Line 
Hellenic—Hellenic Lines Ltd. 


Ports and dates are subject to change, should exigencies require. Moreover, 


re-Mac) 


R Neth—Roya!l Netherland Steamship Co. 
Ltd. 


ABBREVIATIONS FOR PORTS 


At—Atlantic ports 
Ba—Baltimore 
Bo—Boston 
CC—Corpus Christi 
Ch—Chicago 
Chsn—Charleston 
Cl—Cleveland 
De—Detroit 
Ga—Galveston 
Gf—Gulf Ports 
Ha—Halifax 
Ho—Houston 
HR—Hampton Roads 
Jx—Jacksonville 
LA—Los Angeles 
Mo—Mobile 
Ml—Montreal 
NO—New Orleans 
NY—New York 
NN—Newport News 
Nf—Norfolk 
Pa—Philadelphia 
Po—Portland 
PS—Puget Sound 
Sa—Savannah 
$D—San Diego 
SF—San Francisco 
Se—Seattle 

St Jo—Saint John 
Ta—Tacoma 
Va—Vancouver 


lines may schedule sailings not shown in this schedule. 








Good COFFEE 


deserves 


LYKES! 


Shipping is a mighty important link between the growing of coffee and the 
welcome it receives on America’s breakfast table. 

LYKES has been carrying coffee for decades, working with growers, 
importers and processors to provide technical improvements for the 

best possible handling of this commodity. And LYKES service is 
dependable, with regularly scheduled sailings the year ’round. 


The LYKES routing is right, too, for coffee — through 
the U. S. GULF PORTS, natural gateways for 
efficient distribution throughout the entire 

Midwest and South. 


= 


AFRICA LINE 
CARIBBEAN LINE 
ORIENT LINE 

U. K. LINE 
CONTINENT LINE 
MEDITERRANEAN LINE 


LYKES AMERICAN FLAG 
TRADE ROUTES 


Chicago, Corpus Christi, Dallas, Kansas City, Lake 


Limited Passenger 
Accommodations 


AB 


LINES 


<> Lykes Bros. Steamship Co., Inc. 
Offices at: NEW ORLEANS, HOUSTON, GALVESTON, NEW YORK, Beaumont, Brownsville, 


Charles, Memphis, Mobile, Port Arthur, 


St. Louis, Tampa, Washington, D. C. 
OFFICES AND AGENTS IN PRINCIPAL WORLD PORTS 
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ES and The Flavor Field 








ship sailings 





COFFEE BERTHS 





Abidjan 


11/11 
11/14 
11/15 
11/19 
11/19 
11/20 
11/22 
11/22 
11/23 
11/24 
11/30 
12/5 
12/7 
12/10 
12/10 
12/15 
12/17 
12/19 
12/21 
12/26 
1/11 
1/14 
2/1 
2/11 


Del Santos—Deita 
Afr Patriot—Farrel! 
Romo—Maersk 

Tano River-—BI-Star 
Elin Horn—GWA 
Del Monte—Delta 
Ondo-—Eld- Dem 
Lorima—BI- Dia 

Afr Pilot—Farrel! 
Tulane—Am-WAfr 
Del Alba—Deita 
Afr Grove—Farrell 
Fernriver—Am-WAfr 
Nopal Branco—GWA 
Salaga—Eld-Dem 
Hartvig Maersk—Maersk 
Libreville Am-WAfr 
Afr Glen—Farre!! 
Donga—Eld-Dem 
Cabinda—BI- Dia 
Oti—Eld-Dem 
lrima—B!- Dia 
Lorima—B!- Dia 
Elin Horn—GWA 


Angra dos Reis 


11/14 
11/16 
11/16 
11/18 
11/22 


11/23 
11/26 
11/28 
11/30 
12/1 
12/1 
12/3 


12/10 
12/14 
12/14 
12/15 
12/21 
12/21 
12/22 


Fortuna—Norton 

Del Sol—Delta 
Mormacwren—Am - Rep 
Mabella—Nopal 
Mormaclake—Am - Rep 


Brimanger—Wes-Lar 
Nopal Express—Nopal 
Mormachawk—Am - Rep 
Del Oro—Delta 
Mormaccape—Am- Rep 
Buenos Aires—tIvaran 
Freya Torm—Torm 


Nopal Trade—Nopal 
Siranger—Wes-Lar 
Del Rio—Delta 
Alice Torm—Torm 
Del Aires—Deita 
Nopal Progress—Nopal 
Santos—lIvaran 
Montevideo—Ivaran 
Del Sol—Delta 
Nopal Star—Nopal 
Montevideo—Ivaran 


Barranquilla 


11/11 
11/13 
11/13 
11/20 
11/21 
11/24 
12/6 
1/2 


Nobistor—Granco 
Santa Monica—Grace 
Arctic Gull—Granco 
Cd de Neiva—Granco 
Cd de Popayan—Granco 


Cd de Santa Marta—Granco 


George Lykes—Lykes 
George Lykes—Lykes 


Buenaventura 


11/10 
11/10 
11/10 
11/14 
11/1. 

11/17 


Elisabeth Schulte—Coldemar 


Manual Mejia—Granco 
Cd de Cali—Granco 
Banker—Gulf 

Santa Maria—Grace 
Erna Witt—Coldemar 
Cd de Pasto—Granco 


NO11/27 HO12/1 

NY11/30 

NY12/1 LA12/27 SF12/29 
NY12/6 Pal2/11 Hol2/15 NO12/21 
NO12/11 Hol2/14 

N012/4 Hol2/8 

NY12/11 Bal2/14 Pal2/15 Hal2/26 
NY12/9 

NY12/9 

USA12/15 

N012/14 Hol2/18 

NY12/21 

USA12/31 

N012/30 Hol/2 

NY12/28 Bal/2 Pal/3 Hal/12 
NY1/1 LLA1/27 SF1/29 
USA1/15 

NY1/4 

NY1/8 Bal/11 Pal/12 Hal/20 
NY1/13 

NY1/29 Ba2/1 Pa2/2 Ha2/10 
NY2/1 

NY2/19 

N03/1 Ho3/6 


NY12/1 Bol2/5 Pal2/7 Bal2/8 Nf12/9 

NO11/28 Hol2/2 

NY12/2 Bol2/5 Nfl2/7 Bal2/8 Pal2/9 

NO12/4 Hol2/8 

Jx12/7 NY12/11 Bol2/14 Pal2/16 Bal2/17 

Nf12/18 

LA12/20 SF12/23 Pol2/31 Sel/2 Val/4 

N012/10 Hol2/13 

Bal2/12 Pal2/14 NY12/15 Bol2/18 Hal2/19 

NO12/12 Hol2/16 

NY12/16 Bol2/19 Pal2/21 Bal2/23 Nf12/24 

NY12/18 Bol2/21 Pal2/23 Bal2/27 Nfl2/28 

Chsnl2/19 = NY12/21 Bol2/24 Pal2/27 
HR12/28 Bal2/29 

NO12/24 Hol2/28 

LA1/10 SF1/13 Pol/19 Se1/21 Val/23 

N012/26 Hol2/27 

NY1/1 Bol/4 Pal/6 HR1/9 Bal/10 Chsn1/12 

NO1/8 Hol/12 

NO1/4 Hol/7 

NY1/8 Bol/10 Pal/12 Bal/13 Nfl/16 

NY1/24 Bol/26 Pal/28 Bal/30 Nfl/31 

NO1/16 Hol/20 

N012/5 Hol/28 

NY1/24 Bol/26 Pal/28 Bal/30 Nf1/31 


NY11/21 
Bal1/20 NY11/21 
Hol1/25 NO11/29 
Hol2/1 NO12/5 
NY11/29 

NY12/5 

Hol2/12 

Hol/9 


Jx11/17 NY11/21 
Ball/16 Pall/17 NY11/19 
Holl/17 NO11/21 
Holl/21 NO11/26 
NY11/22 

Jx11/24 NY11/28 

Ball/23 Pall/24 NY11/26 


Cali—Coldemar 

Cd de Armenia—Granco 
Santa Luisa—Grace 
Santa Adela—Grace 
Cd de Ibague—Granco 
Strom Gunhild—Granco 
Cd de Tunja—Granco 
Farmer—Gulf 


Cd de Barranquilla—Granco 
Hongkong Clipper—Granco 


Cd de Pereira—Granco 
Santa Anita—Grace 


Cartagena 


11/11 
11/14 
11/18 
11/18 
11/19 
11/22 


Arctic Guil—Granco 
Santa Monica—Grace 
Cd de Neiva—Granco 
Cd de Popayan—Granco 
Nobistor—Granco 


Cd de Santa Maria—Granco 


Corinto 


11/10 
11/19 
12/2 

12/17 


Beha—Mam 
Voco—Mam 
Mataura—Mam 
Degero—Mam 


Dar es Salaam 


11/14 
11/15 
11/17 
11/22 
11/24 
12/7 
12/13 
1/1 
1/16 


Robin Gray—Robin 
Afr Lightning—Farrel! 
Margaret Lykes—Lykes 
Mormactide—Am- Rep 
Afr Gulf—Farrell 

Afr Dawn—Farrell 
Frank Lykes-—Lykes 
Afr Star—Farrell 

Afr Rainbow—Farrell 


Douala 


11/12 
11/12 
11/14 
11/23 
11/23 
11/23 
11/25 
12/1 
12/5 
12/8 
12/17 
1/6 
1/23 


Afr Pilot—Farrell 
Tulane—Am-WAfr 
Del Alba—Delta 
Nopal Branco—GWA 
Afr Grove—Farrell 
Lorima—BI- Dia 
Fernriver—Am -WAfr 
Hartvig Maersk—Maersk 
Libreville—Am-WAfr 
Afr Glen—Farrell 
Cabinda—B!I - Dia 
lrima—BI- Dia 
Lorima—B!- Dia 


Guayaquil 


11/11 
11/12 
11/12 
11/18 
11/19 
11/19 
11/19 
11/25 
11/26 
11/26 
11/26 
11/27 
12/2 


Santa Margarita—Grace 
Santa Maria—Grace 
Cd de Pasto—Granco 
Santa Cecilia—Grace 
Santa Teresa—Grace 
Cd de Armenia—Granco 


Cartagena de Indias—Granco 


Santa Rita—Grace 
Santa Luisa—Grace 

Cd de Tunja—Granco 
Cd de thague—Granco 
Strom Gunhild—Granco 
Santa Isabel—Grace 


Jx12/1 NY12/5 

Ball1/30 Pal2/1 NY12/3 
NY12/6 

LA12/7 SF12/9 Pol2/10 Sel2/12 
Hol2/8 NO12/12 

LA12/10 SF12/13 Val2/26 
Bal2/7 Pal2/8 NY12/10 
Hol2/11 NO012/16 

Bal2/14 Pal2/15 NY12/17 
Bol2/24 Hal/1 

Bal2/21 Pal2/22 NY12/24 
LA12/31 SF1/2 Pol/7 Sel/9 


Holl1/25 NO11/29 
Ball/20 NY11/21 
Hol2/1 NO12/5 
NY11/29 
NY11/21 

NY12/5 


Holl/23 NO11/30 
NY12/8 
Hol2/13 N012/19 
NY12/26 


Bol2/14 NY12/16 
Bol2/19 NY12/21 
N012/18 Hol2/23 
Bol2/26 NY12/28 
Bol2/25 NY12/27 
Bol/7 NY1/9 
NO1/17 Hol/22 
Bo2/1 NY2/3 
Bo2/15 NY2/17 


NY12/9 
USA12/15 
NO12/14 Hol2/18 
N012/30 
NY12/21 

NY12/9 
USA12/31 

NY1/1 LA1/27 SF1/29 
NY1/15 

NY1/4 

NY1/13 

NY2/1 

NY2/19 


NY11/13 

NY11/22 

Bal1/23 Pall/24 NY11/26 
NY11/27 

NY11/29 Bal2/1 Pal2/5 
Ball1/30 Pal2/1 NY12/3 
Holl/28 N012/3 

NY12/4 Bal2/6 Pal2/12 
NY12/6 

Bal2/7 Pal2/8 NY12/10 
Hol2/8 NO12/12 

LA12/10 SF12/13 Val2/26 
NY12/11 


11/17 
11/22 
11/22 
11/23 


NOVEMBER 


Bal2/14 Pal2/15 NY12/17 
Bol2/24 Hal/1 
Bal2/21 Pal2/22 NY12,24 


Cd de Barranquilla—Granco 
Hongkong Clipper-——Granco 
Cd de Pereira—Granco 


12/3 
12/10 
12/10 


Cartagena de Indias—Granco Holl/28 N012/3 
Santa Teresa—Grace NY11/29 Bal2/1 Pal2/5 
Merchant—Gulf Hol1/30 NO12/5 


1961 





A Partner of the Cottee Industry since 1919 


| sciheos, TO NEW ORLEANS AND OTHER 
U. S. GULF PORTS ... FROM 
SOUTH AMERICA 


PARANAGUA, SANTOS, RIO DE JANEIRO 
VICTORIA Regular Weekly Sailings 








NEW YORK @ CHICAGO 
MUSSISSIPPL SHIPPING CO, INC, MEW ORLEANS ST. LOUIS @© HOUSTON \ 
AGENTS: 
“e DE gene: DELTA ABIDJAN & DOUALA 


Union Maritime at Comerciale 





WEST AFRICA 


ANGOLA, CAMEROONS, IVORY COAST 
LIBERIA and REPUBLIC of CONGO 


Direct Regular Service 


Rua Visconde Inhauma 134 

SANTOS: DELTA LINE, INC. LUANDA 

Prace da Republica 87 Hull, Blyth (Angola), Ltd. 
LOBITO & MATADI 


Agence Maritime Internationale S.A. 








Lusambo—B - Afr NY12/22 


Coffee Berths (Continued) 


Ondo—Eld-Dem 

Afr Pilot—Farrell 
Fernriver—Am-WAfr 
Hartvig-——Maersk 
Afr Grove—Farrell 
Afr Pilot—Farrel! 
Libreville—Am-WAfr 
Salag2—Eld-Dem 
Afr Glen—Farrel! 
Donga—Eld-Dem 
Oti—Eld-Dem 


La Libertad 


11/16 
11/28 
12/14 


Voco—Mam 
Mataura—Mam 
Degero—Mam 


La Union 


11/17 
12/1 
12/15 


Voco—Mam 
Mataura—Mam 
Degero—Mam 


Lobito 


Steenstraete—B - Afr 
Lusambo—B - Afr 
Afr Crescent—Farrell 
Afr Glade—Farrel| 
Afr Dawn—Farrell 


Luanda 


11/13 
11/22 
11/23 
11/23 
11/30 


Elin Horn—GWA 
Afr Crescent—Farrel! 
Dei Alba—Deita 
Steenstraete—B - Afr 
Nopal Branco—GWA 


NY12/11 Bal2/14 Pal2/15 Hal2/26 
NY12/9 

USA12/31 

NY1/1 LA1/27 SF1/29 
NY12/31 

NY11/30 

USA1/15 

NY12/18 Bal/2 Pal/3 Hal/12 
NY1/4 

NY1/8 Bal/11 Pal/12 Hal/20 
NY1/29 Ba2/1 Pa2/2 Ha2/10 


NY12/8 
Hol2/13 N012/19 
NY12/26 


NY12/8 
Hol2/13 NO12/19 
NY12/26 


N012/11 
NY.2/15 
NO12/14 Hol2/18 
NY12/8 
N012/30 


Tervaete—B - Afr 

Afr Glade—Farrel! 
Afr Dawn—Farrell 
Elin Horn—GWA 


Matadi 


11/12 
11/20 
11/21 
11/21 
11/25 
11/27 
12/7 

12/24 
1/27 

1/28 


Steenstraete—B - Afr 
Hartvig—Maersk 

Afr Crescent—Farrell 
Del Alba—Delta 
Lusambo—B - Afr 
Nopad! Btanco—GWA 
Tervaete—B - Afr 

Afr Glade—Farrell 
Afr Dawn—Farrel! 
Elin Horn—GWA 


Mombasa 


11/12 
11/13 
11/16 
11/28 
11/30 
12/17 
12/24 
1/8 


Robin Gray—Robin 
Margaret Lykes—Lykes 
Afr Gulf—Farrell 
Mormactide—Am- Rep 
Afr Dawn—Farrell 
Frank Lykes—Lykes 
Afr Star—Farrell 

Afr Rainbow—Farrel! 


Monrovia 


11/12 
11/17 
11/26 
11/26 
12/10 
12/14 
12/20 
12/24 
1/15 


Sekondi-—Eld-Dem 
Del Monte—Deita 
Tulane—Am-WAfr 
Ondo—Eld-Dem 
Fernriver—Am -WAfr 
Salaga—Eld-Dem 
Libreville—Am-WAfr 
Donga—Eld-Dem 
Oti—Eld-Dem 


NY1/6 
NY1/7 
NY2/18 
NO3/1 H03/6 


NY12/8 

NY1/1 LA1/27 SF1/29 
NY12/15 

N012/14 Hol2/18 
NY12/22 

N012/30 

NY1/6 

NY1/7 

NY2/18 

N0O3/1 H03/6 


Bol2/14 NY12/16 
N012/18 Hol2/23 
Bol2/25 NY12/27 
Bol2/26 NY12/28 
Bol/7 NY1/9 
NO1/17 Hol/22 
Bo2/1 NY2/3 
Bo2/15 NY2/17 


NY11/26 Ball/29 Pall1/30 Hal2/11 
N012/4 Hol2/8 

USA12/15 

NY12/11 Bal2/14 Pal2/15 Hal2/26 
USA12/31 

NY12/28 Bal/2 Pal/3 Hal/12 
USA1/15 

NY1/8 Bal/11 Pal/12 Hal/20 
NY1/29 Ba2/1 Pa2/2 Ha2/10 





Maersk Line Provides the only Service from 


to both U.S. Atiantic and Pacific Ports 


West Africa 


Monthly 

sailings from 
MATADI 
DOUALA 
ABIDJAN 
MONROVIA 
FREETOWN 

via modern cargo liners 


Ship your cargo via 
THE BLUE LINERS — 
MAERSK LINERS® 


COFFEE & 





MOLLER STEAMSHIP COMPANY, INC. 
General Agents 
30 Broad Street, New York 4, N. Y.* HAnover 2-1500 


West African Agents 
MATADI: Agetraf, S. C. A. R. L., 3 rue de Vivi, P. O. Box 36, 
Matadi, Republic of the Congo. 
DOUALA: Societe Navale Delmas Vieljeux, P.O. Box 263, 
Douala, Cameroons. 

ABIDJAN: Societe Navale Delmas Vieljeux, 17, Avenue Louis 
Barthe, P.O. Box 1281, Abidjan, Ivory Coast. 
MONROVIA: Liberia Trading Corp., P.O. Box 125, Monrovia, 

Liberia. 
FREETOWN: Scandinavian Shipping Agencies Limited, 9 Glou- 
cester St., P.O. Box 130, Freetown, Sierra Leone. 
INDUSTRIES and The Field 


TEA Flavor 





Paranagua 


NO11/27 Hol2/1 

NY11/30 Bol2/2 Pal2/6 Bal2/7 Nfl2/8 

NY12/2 Bol2/5 Nfl2/7 Bal2/8 Pal2/9 

NO11/28 Hol2/2 

N012/4 Hol2/8 

Bal2/6 NY12/8 Pal2/10 0B12/13 Mi12/15 

NY12/7 

LA12/20 SF12/23 Pol2/31 Sel/2 Val/4 

LA12/16 SF12/19 Val2/27 Sel2/28 Pol2/31 

Jx12/7 Chsnl12/9 NY12/11 Bol2/14 Pal2/16 
Bal2/17 


11/10 
11/11 
11/12 
11/14 
11/16 
11/16 
11/17 
11/17 
11/18 
11/19 


Cabo Frio—Lioyd 
Fortuna—Norton 
Mormacw.en—Am-Rep 
Del Sol—Deita 
Mabella—Nopal 
Antonina—Brodin 
Loide Venezuela—Lioyd 
Brimanger—Wes-Lar 
Mormacsurf—Pac - Rep 
Mormaclake—Am- Rep 


N012/6 Hol2/12 

NY12/11 Bol2/13 Pal2/15 Bal2/16 Nf12/19 

NY12/10 Pal2/12 Bal2/14 Nf12/16 

Bal2/12 Pal2/14 NY12/15 Bol2/18 M112/19 

NO12/10 Hol2/13 

N012/14 Hol2/18 

NY12/16 Bol2/20 Pal2/22 Bal2/24 

NO12/12 Hol2/16 

NY12/17 

NY12/16 Bol2/19 Pal2/21 Bal2/23 Nf12/24 

NY12/18 Bol2/21 Pal2/23 Bal2/27 Nfl2/28 

Chsn12/19 NY12/21 Bol2/24 Pal2/27 
HR12/28 Bal2/29 

NY12/22 Pal2/24 Bal2/27 Bol2/30 St Jol/1 

Bal2/25 NY12/27 Bol/1 Ml1/3 

LA1/1 SF1/4 Val/11 Sel/12 Pol/14 

N012/20 Hol2/27 

LA1/10 SF1/13 Pol/19 Sel/21 Val/23 

NY12/28 

N012/24 Hol2/28 

N012/30 Hol/5 

N012/26 Hol2/30 

N¥Y1/1 Bol/4 Pal/6 HR1/9 Bal/10 Chsnl1/12 

NY1/8 

NO1/8 Hol/12 

NO1/4 Hol/7 

NY1/8 Bol/10 Pal/12 Bal/13 Nf1/16 

NY1/9 Pal/12 Bal/14 Bol/17 St Jo1/18 

NO1/12 Hol/18 


11/20 
11/21 
11/21 
11/22 
11/24 
11/25 
11/25 
11/27 
11/27 
11/28 
11/28 
11/30 


Del Norte—Deita 
Iberia—Norton 

Santa Fe—A.g-State 
Mormachawk—Am - Rep 
Nopal Express—Nopal 
Loide Mexico—Lioyd 
Burg Sparrenberg—Col 
Del Oro—Delta 

Loide Canada—LLioyd 
Mormaccape—Am - Rep 
Buenos Aires—lvaran 
Freya Torm—Torm 


12/2 
12/3 
12/4 
12/4 
12/7 
12/7 
12/8 
12/10 
12/11 
12/12 
12/17 
12/18 
12/19 
12/19 
12/20 
12/25 


Cap Verde—Col 
Lia—Brodin 
Mormacrey—Pac - Rep 
Del Sud—Delta 
Siranger—Wes - Lar 
Loide Guatemala—Lloyd 
Nopal Trader—Nopal 
Huriacu—Lloyd 

Del Rio—Deita 

Alice Torm—Torm 
Loide Chile—Lioyd 

Del Aires—Deita 
Nopal Progress—Nopal 
Santos—lvaran 

Cap Blanco—Col 
Todos os Santos—Lioyd 








An American Fieg Freighter | 
Every 10 Days 


from Buenaventura to 
Houston and New 
Orleans. Our regularly 
scheduled sailings, 
efficient cargo hand- 
ling and fast 

service can solve 
some of your 

green coffee 

inventory 

problems. 


GULF & 

SOUTH AMERICAN 
STEAMSHIP CO., INC. 
821 Gravier St. 

New Orleans 12, La. 
In other cities call 
Lykes or Grace 








NOVEMBER, 


12/26 
12/27 
1/2 
1/3 
1/4 
1/9 
1/10 
1/17 
1/24 
2/4 


Del Mar—Delta 
Haiti—Lloyd 

Del Sol—Deita 
Montevideo—Ivaran 
Cap Castillo—Col 
Nopal Star—Nopal 
Cap Colorado—Co! 
Cap Roca—Col 

Cap Bonavista—Col 
Burg Sparrenberg—Co!l 


PUERTO BARRIOS 


11/14 
11/20 
11/20 
11/27 
11/27 
11/30 
12/13 
12/26 


Zephyr—vU Fruit 
Mildred Cord—vU Fruit 
Leith Hill—UFruit 
Box Hill—UFruit 
Christiane—U Fruit 
Yucatan—Carib 
Mexico—Carib 
Yucatan—Carib 


PUERTO CORTEZ 


11/10 
11/16 
11/16 
11/23 
11/23 
11/26 
12/10 
12/23 


Zephyr—U Fruit 
Mildred Cord-——U Fruit 
Leith Hill—U Fruit 
Box Hill—UFruit 
Christiane—U Fruit 
Yucatan—Carib 
Mexico-——Carib 
Yucatan—Carib 


PUERTO RICO 


11/13 
11/21 
12/4 

12/19 


Beha—Mam 
Voco—Mam 
Mataura—Mam 
Degero—Mam 


NO1/10 Hol/16 

NY1/17 

N01/16 Hol/20 

NY1/24 Bol/26 Pal/28 Bal/30 Nfl/31 
NY1/21 Bol/25 Pal/27 Bal/29 
NO1/25 Hol/28 

NY1/29 Pal/31 Ba2/2 Bo2/5 St Jo2/6 
NY2/4 Pa2/7 Ba2/9 Bo2/11 St Jo2/13 
NY2/11 Bo2/14 Pa2/16 Ba2/18 
NY2/22 Pa2/25 Ba2/27 Bo3/1 St Jo3/3 


Hol1/19 NO11/21 
Holl/25 NO11/28 
NY11/26 

NY12/3 

Hol2/1 NO012/3 
NY12/8 

NY12/23 

NY1/4 


Holl/19 NO11/21 
Holl/25 NO11/28 
NY11/26 

NY12/3 

Hol2/1 NO12/3 
NY12/8 

NY12/23 

NY1/4 


Poll/23 N911/30 
NY12/8 
Hol2/13 N012/19 
NY12/26 





REGULAR 
FAST 
EFFICIENT 
SERVICE 
BETWEEN 


BUENOS AIRES, MONTEVIDEO, 
PARANAGUA, SANTOS, 
RIO DE JANEIRO and 
U.S. ATLANTIC 

and CANADIAN PORTS 


Colum 


-™ 


bus Line Src. 








SUPERIOR SERVICE FROM BRAZIL TO 
U. S. NORTH AND SOUTH ATLANTIC PORTS 


TORM LINES AGENCY, INC. 


GENERAL AGENTS 


TOR 
LINE 


NEW YORK 4, NEW YORK 
CABLE: TORMLINE 


24 STATE STREET 











Coffee Berths {Continued) 


Rio de Janeiro 


11/10 


Morfmacsurf—Pac - Rep 
Rio Jachal—Arg - State 
Loide Colombia—Lloyd 
Cap Frio—Lioyd 

Del Sol—Delta 
Mormacw,en—Am - Rep 
Loide Venezuela—Lioyd 
Mabella—Nopal 
Antonina—Brodin 
Mormaclake—Am - Rep 


Del Norte—Deita 
Sante Fe—Arg-State 
Brimanger—Wes - Lar 
Mormacrey—Pac - Rep 
Nopal Express—Nopal 
Mormachawk—Am-Rep 
Loide Mexico—Llioyd 
Burg Sparrenberg—Co! 


LA12/16 SF12/19 Val2/27 Sel2/28 Pol2/31 

NY11/25 

NY11/28 

NO11/27 Hol2/1 

NO11/28 Hol2/2 

NY12/2 Bol2/5 Nfl2/7 Bal2/8 Pal2/9 

NY12/7 

NO12/4 Hol2/8 

Bal2/6 NY12/8 Pal2/10 Bol2/13 Ml12/15 

Jx12/7 NY12/11 Bol2/14 Pal2/16 Bal2/17 
Nf12/18 

N012/6 Hol2/12 

NY12/10 Pal2/12 Bal2/14 Nf12/16 

LA12/20 SF12/23 Pol2/31 Sel/2 Val/4 

LA1/1 SF1/4 aV1/11 Sel/12 Pol/14 

N012/10 Hol2/13 

Bal2/12 Pal2/14 NY12/15 Bol2/18 Hal2/19 

NO12/14 Hol2/18 

NY1/162 0B12/20 Pal2/22 Bal2/24 


Freya Torm—Torm 


Cap Verde—Col 
LiaL—Brodin 

Del Sud—Delta 
Mormacdove—Am-Rep 
Nopal Trader—Nopal 
Loide Guatemala—tLioyd 
Turiacu—Lloyd 

Del Rio—Delta 

Alice Torm—Torm 
Siranger—Wes-Lar 
Loide Chile—Lioyd 
Cap Blanco—Co!l 
Santos—!varan 

Nopal Progress—Nopal 
Del Aires—Deita 
Todos os Santos—Lloyd 
De! Mar—Deita 
Loide Haiti—tLlioyd 
Cap Castillo—Col 

Del Sol—Deita 

Cap Castillo—Col 
Montevideo—lvaran 
Nopal Star—Nopal 


Bol2/24 = Pal2/27 
HR12/28 Bal2/29 
NY12/22 Pal2/24 Bal2/27 Bol2/30 St Jol/1 

Bal2/25 NY12/27 Pal2/29 Bol/1 Ml1/3 

N012/20 Hol2/27 

Jx12/22 Bal2/26 Bal2/28 NY12/29 Bol/31 

NO1/25 Hol2/28 

NY12/28 

N012/30 Hol/5 

N012/26 Hol2/30 

NY1/1 Bol/4 Pal/6 HR1/9 Bal/10 Chsnl1/12 

LA1/10 SF1/13 Pol/19 Sel/21 Val/23 

NY1/8 

NY1/9 Pal/1Z Bal/14 Bol/17 St Jol/18 

NY1/8 Bol/10 Pal/12 Bal/13 Nfl/16 

NO1/4 Hol/7 

NO1/8 Hol/12 

NO1/12 Hol/18 

NO1/10 Hol/16 

NY1/17 

NY1/21 Bol/25 Pal/27 Bal/29 

N0O1/16 Hol/20 

NY1/21 Bol/25 Pal/27 Bal/29 

NY1/24 Bol/26 Pal/28 Bal/30 Nfl/31 

NO1/25 Hol/28 


Chsn12/19 = NY12/21 


NY12/17 

NY12/12 

N012/12 Hol2/16 

NY12/16 Bol2/19 Pal2/21 Bal2/23 Nfl2/24 
NY12/16 

NY12/18 Bol2/21 Pal2/23 Bal2/27 Nf12/28 


Loide Canada—Lloyd 
Argentina—Am - Rep 

Del Oro—Delta 
Mormaccape—Am-Rep 
Rio Tunuyan—Arg - State 
Buenos Aires—lvaran 


NY1/29 Pal/31 Ba2/2 Bo2/5 St Jo2/6 
NY2/4 Pa2/7 Ba2/9 Bo2/11 St Jo2/13 
NY2/11 Bo2/14 Pa2/16 Ba2/18 

NY2/22 Pa2/25 Ba2/27 Bo3/1 St Jo3/3 


Cap Colorado—Col 
Cap Roca—Col 

Cap Bonavista—Col 
Burg Sparrenberg——Co!l 





a RT SL 


HOEGH LINES 


LEIF HOEGH & CO. A/S OSLO 


Careful handling of 
your Shipments 


REGULAR SAILINGS TO 





PITTSTON WAREHOUSES 


Java & Kent Streets 
Brooklyn, New York 


— all cargoes short and long term — 
Licensed by: 
New York Coffee & Sugar Exchange 


Member of: 


Green Coffee Assn. of New York City 


PITTSTON STEVEDORING CORP. 


BOwling Green 9-5200 








EAST CANADA, 
U. S. NORTH ATLANTIC 
AND GULF PORTS 


from 
SINGAPORE, PORT SWETTENHAM, BELAWAN, 
PENANG, COLOMBO, MALABAR and 
WEST COAST OF INDIA 


STEAMSHIP COMPANY, INC. 
General Agents 
Clegg Bldg., 51 Broad Street, New York 4, N. Y. 
Telephone: WHitehall 4-4450 
(ea ai SR a LS RRC Ce A A 


38 COFFE 








iL 





AGENCIA de 
VAPORES GRIEG S/A 


Rio de Janeiro 
Praca Maua 7 


17 BATTERY PLACE 
MEW. YORK 4,0.7. 
‘Willtehall 3-7240 


Santes 
Praca de Republica, 46 











E & TEA INDUSTRIES and The Flavor Field 











Rr NORPAL 


THE NORTHERN PAN-AMERICA LINE A/S 
Serving The 


BRAZIL/U.S. GULF COFFEE TRADE 


With modern, large 18 knot vessels making 3 monthly sailings 
from Brazilian coffee ports to New Orleans and Houston. 


General Agents 





Oivind Lorentzen, Inc. 
New York 6, N. Y. 











WE TRANSPORT COFFEE/TEA 
THE EASY WAY 





AFRICA SERVICE 
Fast Monthly Sailings 
FROM: East Africa, Djibouti and 
Assab 
VIA: Mediterranean 


TO: Atlantic Coast Ports, New Orleans* and 
Pacific Coast Ports 





Optional Bills of Lading Issued For 
Atlantic Coast / Gulf / Pacific Coast Ports 





New York San Francisco 
Java Pacific Line, Ine Transpacific Transportation Co 
25 Broadway 351 California Street 


New Orleans Vancouver 
Strachan Shipping Co Dingwall, Cotts & Co., Ltd. 
1607 American Bank Bldg 802 West Hastings Street 


*Direct or with transshipment 




















NOVEMBER, 1961 





Coffee Berths (Continued) 


Santos 


11/10 
11/10 
11/1 

11/13 
11/14 
11/15 
11/17 
11/17 
11/18 
11/19 
11/21 


11/22 
11/22 
11/23 
11/23 
11/25 
11/25 
11/26 
11/27 
11/29 
11/29 
11/30 
11/30 
11/30 
12/1 

12/2 


12/4 
12/6 


12/6 
12/9 
12/9 
12/9 
12/12 
12/13 
12/13 
12/14 
12/19 


22H NNN MALU A LT 


Rio Aguapey—Arg-State 


Rio Jachal—Arg-State 


Cabo Frio—Lioyd 


Fortuna—Norton 
Mormacwren—Am - Rep 
Del Sol—Deita 
Mabella—-Nopal 
Mormacsurf—Pac - Rep 
Antonina— Brodin 

Loide Venezuela—Lioyd 
Mormaciake—Am - Rep 


Birmanger-—Wes - Lar 
Del Norte—Deita 
Iberia—Norton 

Santa Fe—Arg- State 
Mormachawk—Am - Rep 
Nopal Express—Nopal 
Loide Mexico—Lioyd 
Burg Sparrenberg—Col 
Del Oro—Deita 

Loide Canada—Lioyd 
Argentina—Am- Rep 
Mormaccape—Am - Rep 
Buenos Aires—livaran 


Rio Tunuyan—Arg- State 


Freya Torm—Torm 


Cap Verde—Col 
Mormacdove—Am - Rep 


Del Sud—Delta 
Lia—Brodin 
Nopal Trader—Nopal 


Loide Guatemala—Llioyd 


Turiacu—Lloyd 
Del Rio—Deita 
Siranger—Wes - Lar 
Alice Torm—Torm 
Loide Chile—Lioyd 


NY11/27 Pall/29 Bal2/1 Nf12/3 
NY11/25 
NO11/27 Hol2/1 
NY11/30 Bol2/2 Pal2/6 Bal2/7 Nfl2/8 
NY12/2 Bol2/5 Nfl2/7 Bal2/8 Pal2/9 
NO11/28 Hol2/2 
N012/4 Hol2/8 
LA12/16 SF12/19 Val2/27 Sel2/28 Pol2/31 
Bol2/6 NY12/8 Bal2/10 Bol2/13 MI12/15 
NY12/7 
Jx12/7 NY12/11 Bol2/14 Pal2/16 Bal2/17 
Nf12/18 
LA12/20 SF12/23 Pol2/31 Sel/2 Val/4 
NO12/6 Hol2/12 
NY12/11 Bol2/13 Pal2/15 Bal2/16 Nfl2/19 
NY12/10 Pal2/12 Bal2/14 Nf12/16 
Bal2/12 Pal2/14 NY12/15 Bol2/18 Hal2/19 
N012/10 Hol2/13 
N012/14 Hol2/18 
NY12/16 Bol2/20 Pal2/22 Bal2/24 
N012/12 Hol2/16 
NY12/17 
NY12/12 
NY12/16 Bol2/19 Pal2/21 Bal2/23 Nf12/24 
NY12/18 Bol2/21 Pal2/23 Bal2/27 Nf12/28 
NY12/16 
Chsn12/19 Bol2/24 Pal2/27 
HR12/28 Bal2/29 
NY12/22 Pal2/24 Bal2/27 Bol2/30 St Jol/1 
Jx12/22 Bal2/26 Pal2/28 NY12/29 Bol2/31 
Hal/2 


NY12/21 


N012/20 Hol2/27 

Bal2/25 NY12/27 Pal2/29 Bol/1 MI1/3 
N012/24 Hol2/28 

NY12/28 

N012/30 Hol/5 

N012/26 Hol2/30 

LA1/10 SF1/13 Pol/19 Sel/21 Val/23 
NYi/1 Bol/4 Pal/6 HR1/9 Bal/10 Chsn1/12 


1/3 
1/5 
1/6 
1/10 
1/12 
1/19 
1/26 
2/5 


Del Aires—Deita 
Nopal Progress—Nopal 
Santos—lvaran 

Cap Blanco—Col 
Todos os Santos—Lioyd 
Dei Mar—Delta 

Loide Haiti—Lioyd 
Del Sol—Delta 
Montevideo—tvaran 
Cap Castillo—Col 
Nopal Star—Nopal 
Cap Colorado—Co! 
Cap Rova—Co! 

Cap Bonavista—Col 
Burg Sparrenberg—Co!l 


Takoradi 


11/13 
11/15 
11/19 
11/21 
12/2 
12/4 
12/8 
12/8 
12/12 
12/18 
2/8 


Afr Patriot—Farrell 
Nopal Branco—GWA 
Tulane—Am-WAfr 
Afr Pilot—Farrell 
Fernriver—Am -WAfr 
Afr Grove—Farrell 
Nopal Branco—GWA 
Hartvig—Maersk 
Libreville—Am-WaAfr 
Afr Glen—Farrell 
Elin Horn—GWA 


Tamatave 


11/15 
12/7 
1/20 


Robin Locksley—Robin 


Robin Goodfellow—Robin 


Mormacwave—Am-Rep 


Tanga 


11/23 
11/22 
12/5 
12/30 
1/4 


Afr Lightning—Farrell 
Afr Gulf—Farrell 

Afr Dawn—Farrel! 
Afr Star—Farrell 

Afr Rainbow—Farrell 


NO1/8 Hol/12 

NO1/4 Hol/7 

NY1/8 Bol/10 Pal/12 Bal/13 Nf1/16 
NY1/9 Pal/12 Bal/14 Bol/17 St Jol/18 
NO1/12 Hol/18 

NO1/10 Hol/16 

NY1/17 

NO1/16 Hol/20 

NY1/24 Bol/26 Pal/28 Bal/30 Nf1/31 
NY1/21 Bol/25 Pal/27 Bal/29 
NO1/25 Hol/28 

NY1/29 Pal/31 Ba2/2 Bo2/5 St Jo2/6 
NY2/4 Pa2/7 Ba2/9 Bo2/11 St Jo2/13 
NY2/11 Bo2/14 Pa2/16 Ba2/18 
NY2/22 Pa2/25 Ba2/27 Bo3/1 St Jo3/3 


NY11/30 
N012/30 
USA12/15 
NY12/9 
USA12/31 
NY12/21 
N012/30 Hol/2 
NY1/1 LA1/27 SF1/29 
USA1/15 
NY1/4 

NO03/1 Ho3/6 


Bol2/11 NY12/12 
Bol/7 NY1/9 
Bo2/20 NY2/22 


Bol2/19 NY12/21 
Bol2/25 NY12/27 
Bol/7 NY1/9 
Bo2/1 NY2/3 
Bo2/15 NY2/17 





BUSINESS ESTABLISHED — 1873 





W. S. FORCE & CO. 


Certified Weighers — Truckmen 


Forwarders - Samplers 


Custom Clearances 


129 FRONT STREET, NEW YORK (5), N. Y. 
Tel. Digby 4-5867-8-9-70 


Licensed by: 


NEW YORK COFFEE & SUGAR EXCHANGE 





GENERAL 


PORT AGENTE.. 
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fa 
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FOREIGN & 
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NEW YORK COCOA EXCHANGE 


Members of: GREEN COFFEE ASSOCIATION OF NEW YORK 


NATIONAL COFFEE ASSOCIATION OF JU. S. 
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Custom House License—217. 
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40 COFFEE & TEA 





INDUSTRIES and The Flavor Field 





FAST DEPENDABLE DELIVERY 


... of your mild coffees 
to United States markets ... rely on 


UNITED FRUIT 
COMPANY 


“toomship Cowico 


Regular Sailings between 


GUATEMALA ¢ NICARAGUA 

EL SALVADOR ¢ COSTA RICA « HONDURAS 
and 

NEW ORLEANS 


NEW YORK ° 


NEW YORK: 

Pier 3, North River 
NEW ORLEANS: 
321 St. Charles Ave. 


Victoria 


11/13 
11/18 
11/21 
11/28 
11/28 
12/2 
12/12 
12/15 
12/16 
12/28 
12/23 
1/6 
1/12 


Cabo Frio—Lioyd 

Del Sol—Deita 
Mabella—Nopal 

Nopal Express—Nopal 
Loide Mexico—Lloyd 
Dei Oro—Delta 

Nopal Traded—Nopal 
Turiacu—Lloyd 

Del Rio—Delta 

Todos os Santos—Lioyd 
Nopal Progress—Nopal 
Del Sol—Delta 

Nopal Star—Nopal 


HOUSTON 





NO11/27 Hol2/1 
NO11/28 0H12/2 
N012/4 Hol2/8 
N012/10 Hol2/13 
N012/14 Hol2/18 
NO12/12 Hol2/16 
N012/24 Hol2/28 
N012/30 Hol/5 
NO1/4 Hol/7 
NO1/8 Hol/12 
NO1/12 Hol/18 
NO1/16 Hol/20 
NO1/25 Hol/28 


TEA BERTHS 


Calcutta 


11/10 
11/21 


Steel Scientist—I!Isthmian 
Express—Am-Exp 


11/22 
12/8 
12/8 
12/9 


Stee! Surveyor—Isthmian 
Friesland—JavPac 
Jaladuta—Scindia 
Exemplar—Am- Exp 


Steel Vendor—Iisthmian 
Steel Maker—Isthmian 
Hoegh Cape—JavPac 
Jaladhir—Scindia 

Steel Director—isthmian 
Steel Fabricator—isthmian 


12/10 
12/21 
1/8 
1/8 
1/10 
1/20 


Cochin 


11/10 Bengalen—VJavPac 
11/13 Polk—Am-Pres 
11/23 Steel Advocate—Isthmian 


NOVEMBER, I96! 


N012/15 

Bol/1 NY1/2 Pal/5 HR1/7 Sal/10 Chsnl1/11 
Bal/15 

NY12/18 NO1/7 

LA1/11 SF1/17 Pol/24 Sel/28 Va2/5 

Bol/7 NY1/8 NO1/20 


Bol/13_ NY1/15 Pal/18 HR1/20 Sal/23 | 


Bal/28 
NO1/17 
NY12/8 NO02/6 
LA2/11 SF2/17 Po2/24 Se3/1 Va3/7 
Bo2/7 NY2/8 N02/30 
N02/18 
NY2/26 NO3/7 


LA1/6 SF1/11 Pol/17 Sel/21 Val/25 
NY12/22 Bol2/26 Pal2/29 HR12/30 
Bol2/18 NY12/¢> 


Hulda Maersk—Maersk 
Steel Advocate—Isthmian 
Luna Maersk—Maersk 
Jackson—Am-Pres 
Bengkalis—JavPac 
Garfie'd—Am-Pres 
Jaladuta—Scindia 

Steel King—Isthmian 
Steel Voyager—Isthmian 
Adams—Am-Pres 

Hoegh Silverspray—JavPac 
Jaladhir—Scindia 

Steel Traveler—isthmian 
Steel Admiral—Isthmian 
Steel Flyer—Iisthmian 


Colombo 


11/11 
11/15 
11/15 
11/27 
12/3 
12/8 
12/9 
12/15 
12/16 
12/17 
12/30 
12/31 
1/2 
1/14 
1/13 
1/14 
1/17 
1/31 
2/14 


Polk—Am- Pres 
Bengalen—JavPac 

Steel Scientist—Isthmian 
Hu'da Maersk——Maersk 
Steel Surveyor—Isthmian 
Luna Maersk—Maersk 
Jackson—Am-Pres 

Steel Vendor—Isthmian 
Steel King—Isthmian 
Bengkalis—JavPac 

Steel Voyager—Isthmian 
Adams—Am- Pres 

Steel Maker—Isthmian 
Steel Trave'er—Isthmian 
Jaladhir—Scindia 

Steel Director—isthmian 
Hoegh Silverspray—JavPac 
Steel Fabricator—Isthmian 
Steel Flye-—Isthmian 


Dar es Salaam 


11/15 
11/24 
12/7 
1/l 
1/16 


Afr Lightning—Farrel| 
Afr Gulf—-Farrell 
Afr Dawn—Farrell 
Afr Star—Farrell 
Afr Rainbow—Farrel! 


Djakarta 


11/13 
11/16 
11/16 


11/26 
12/2 
12/6 
12/8 
12/16 
12/23 
1/10 
1/26 


Steel Executive—Isthmian 
Luna Maersk—Maersk 
Harrisor—Am - Pres 


Steel King—Isthmian 
Olga Maersk—Maersk 
Madison—Am - Pres 

Stee! Voyager—Isthmian 
Leda Maersk—Maersk 
Steel Traveler—isthmian 
Steel Admiral—Isthmian 
Steel Flyer—Isthmian 


Djibouti 


11/16 
11/20 
11/23 


11/30 
12/8 


12/9 

12/13 
12/21 
12/23 


12/25 
1/8 
1/8 
1/21 
1/24 
2/6 
2/8 
2/23 


Badger State—Isthmian 
Steel Scientist—Isthmian 
Exchequer—Am - Exp 


Steel Advocate—Isthmian 
Express—Am - Exp 


Steel Surveyor—Isthmian 
Steel Executive—Isthmian 
Steel Vendor—Isthmian 
Exemplar—Am - Exp 

Steel King—Isthmian 
Steel Voyager—isthmian 
Steel Maker—Isthmian 
Steel Director—Isthmian 
Steel Traveler—Isthmian 
Steel Fabricator—Isthmian 
Steel Admiral—Iisthmian 
Steel Flyer—isthmian 


NY12/27 
Bol2/30 NY12/31 
NY1/5 


NY1/13 Bol/17 Pal/19 Bal/20 HR1/21 
LA2/6 SF2/11 Po2/17 Se2/20 Va2/23 
NY1/18 Bol/25 Pal/27 Bal/28 HR1/30 
Bol/7 NY1/8 NO1/20 


Bol/14 NY1/16 
Bol/27 NY1/28 


NY2/5 Bo2/9 Pa2/11 Ba2/12 HR2/13 
LA3/9 SF3/13 Po3/18 Se3/21 Va3/24 
Bo2/7 NY2/8 N02/20 


Bo2/12 NY2/13 
Bo2/25 NY2/26 
Bo3/13 NY3/15 


NY12/22 Bol2/26 Pal2/29 HR12/30 
LA1/6 SF1/11 Pol/17 Sel/21 Val/25 


N012/15 
NY12/27 
NY12/28 NO1/7 
NY1/5 


NY1/13 Bol/17 Pal/19 Bal/20 HR1/21 


NO1/17 
Bol/14 NY1/16 


LA2/6 SF2/11 Po2/17 Se2/20 Va2/23 


Bol/27 NY1/28 


NY2/5 Bo2/9 Pa2/11 Ba2/12 HR2/13 


NY1/28 NO2/6 
Bo2/12 NY2/13 


Bo2/7 NY2/8 NO02/20 


NY2/18 


LA3/9 SF3/13 Po3/18 Se3/21 Va3/24 


NY2/26 NO3/7 
Bo3/13 NY3/15 


Bol2/19 NY12/21 
Bol2/25 NY12/27 
Bol/7 NY1/9 
Bo2/1 NY2/3 
Bo2/15 NY2/17 


Bol2/30 NY12/31 
Hal/2 NY1/5 
LA12/27 NY1/11 


Bol/14 NY1/16 
Hal/22 NY1/25 


Pal/16 Bal/17 801/20 
HR1/25 


LA1/12 NY1/27 Pal/30 Bal/31 Bo2/3 HR2/8 


Bol/27 NY1/28 
Ha2/2 NY2/5 

Bo2/12 NY2/13 
Bo2/25 NY2/26 
Bo3/13 NY3/14 


Bol2/3 NY12/4 
N012/15 


Bol2/14 NY12/16 Pal2/20 HR12/22 Sal2/25 


Bol2/18 NY12/20 


Bal2/30 


Bol/1 NY1/2 Pal/5 HR1/7 Sal/10 Chsn1/11 


NY12/28 NO1/7 
Bol2/30 NY12/31 
NO1/17 


Bal/15 


Bol/13. NY1/15 Pal/18 HR1/20 Sal/23 


Bol/14 NY1/16 
Bol/27 NY1/28 
NY1/28 N02/6 
N02/18 

Bo2/12 NY2/13 
NY2/26 NO3/7 
Bo2/25 NY2/26 
Bo3/13 NY3/15 


Bal/28 





Tea Berths, (Continued) 
HONG KONG 


11/12 
11/14 
11/16 
11/16 
11/16 
11/18 
11/24 


25 


Magsaysay—Stock 
Yamataka Maru—Yamashita 
Pioneer Moon—Pioneer 
Wilson—Am - Pres 
Tijuca—Barb-Wn 
Effie—Maersk 

Van Buren—Am- Pres 


Traviata—Barb-Wn 
Quezon—Stock 
Hoover—Am - Pres 
Chastine Maersk—Maersk 
Ferncliff—Barb-Wn 
Cleveland—Am-Pres 
Philippines—Stock 
Temeraire—Barb -Wn 
Johannes—Maersk 
Bengalen—JavPac 
Turandot—Barb-Wn 
Madison—Am - Pres 
Wilson——Am-Pres 

Marit Maersk—Maersk 
Roseville—Barb-Wn 
Troubadour—Barb-Wn 
Jeppesen Maersk—Maersk 
Bengkalic—JavPac 
Toreador—Barb-Wn 
High Silverspray—JavPac 


Lincoln—Am - Pres 

Rita Maersk—Maersk 
Yamaaki Maru—Yamashita 
Pioneer Mill—Pioneer 
Magsaysay—Stock 
Wilson—Am - Pres 
Tijuca—Barb-Wn 
Taylor—Am - Pres 
Yamataka Maru—Yamashita 
Pioneer Moor—Pioneer 
Effie Maersk—Maersk 
Montana Maru—K Line 
Hikawa Maru—K Line 
Traviata—Barb-Wn 
Hoover—Am - Pres 
Quezon—Stock 
Tyler—Am - Pres 

Chastine Maersk—Maersk 
Ferncliff—Barb-Wn 
Cleveland—Am- Pres 
Johnson—-Am - Pres 
Temeraire—Barb-Wn 
Philippines—Stock 
Buchanan—Am - Pres 
Johannes Maersk—Maersk 
Nevada aru—K Line 
Turandot—Barb-Wn 
Wilson—Am-Pres 
Lincoln—Am-Pres 

Marit Maersk—Maersk 
Roseville—Barb-Wn 
Troubadour—Barb -Wn 
Jeppesen—Maer:k 
Toreador—Barb-Wn 


Matadi 


11/21 
12/24 
1/27 


Afr Crescent—Farrel!| 
Afr Glade—Farrel! 
Afr Dawn—Farrel! 


Mombasa 


11/16 


11/30 Afr 


12/24 
1/8 


Afr Guif—Farrei! 
Dawr—Farre!! 
Afr Star—Farre!! 
Afr Rainbow—Farre!| 


Lincolr—Am-Pres 

Rita Maersk—Maersk 
Yamaaki Maru—Yamashita 
Pioneer Mil!—Pioneer 
Magsaysay—Stock 
Taylor—Am-Pres 

Yamataka Maru—Yamashita 
Tijuca—Barb-Wn 

Pioverr Moor—Pioneer 


NY12/19 Pal2/22 Bal2/23 
NY12/19 Pal2/24 Bal2/28 Nfl2/31 
NY12/19 Bal2/23 
SF12/4 LA12/9 
LA12/9 NY12/23 
LA12/11 NY12/26 
LA12/10 NY12/26 Pal2/31 Bal/l Bol/4 

HR1/9 
LA12/19 NY1/2 
NY1/7 Pal/1l Bal/12 
S$F12/18 
S$F12/15 NY1/13 
LA12/29 NY1/12 
SF1/2 
NY1/24 Pal/27 Bal/30 
LA1/8 NY1/22 

12 NY1/27 
/6 SF1/11 Pol/17 Sel/21 Val/25 
NY2/2 
NY1/27 Pal/30 Bal/31 Bo2/3 HR2/8 


5 NY2/10 
NY2/12 


6 SF2/11 Po2/17 Se2/20 Va2/23 
19 NY3/5 
9 SF3/13 Po3/18 Se3/21 Va2/24 


SF1/*25 LA11/28 $D12/2 
SF11/25 NY12/11 
LA11/28 NY12/11 Pal2/15 Bal2/16 Nf12/18 
NY12/10 Bal2/14 
NY12/19 Pal2/22 Bal2/23 
S$F12/4 LA12/9 

LA12/9 NY12/23 

$F12/6 LA12/9 $D12/15 
NY12/19 Pal2/24 Bal2/28 Nf12/31 
NY12/19 Bal2/23 
LA12/11 NY12/26 
$F12/12 NY12/25 
LA12/21 NO1/5 Hol/7 Mol/18 Gal/29 
LA12/19 NY1/2 

SF12/18 

NY1/7 Pal/11 Bal/12 
SF12/13 LA12/27 SD1/2 
SF12/26 NY1/13 

LA12/29 NY1/12 

SF1/2 

SF1/7 LA1/10 $D1/15 
'A1/8 NY1/22 

NY1/24 Pal/27 Bal/30 
SF1/8 LAl1/11 $D1/17 
LA1/12 NY1/27 

SF1/9 NY1/22 

LA1/19 NY2/2 

SF1/20 

SF1/24 LA1/27 SD2/2 
SF1/25 NY2/10 

LAI1/29 NY2/12 

LA2/8 NY2/22 

LA2/12 NY2/27 

LA2/19 NY3/5 


NY12/15 
NY1/7 
NY2/18 


Bol2/25 NY12/27 
Bol/7 NY1/9 
Bo2/1 NY2/3 
Bo2/15 NY2/17 


S$F11/25 LA11/28 $D12/2 

SF11/25 NY12/11 

LA11/28 NY12/11 Pal2/15 Bal2/16 Nf12/18 
NY12/10 Bal2/14 

NY12/19 Pal2/22 Bal2/23 

SF12/6 LA12/9 $D12/15 

NY2/19 Pal2/24 Bal2/28 Nfl2/31 

LA12/9 NY12/23 

NY12/19 Bal2/23 


COFFEE 


Effie Maersk——Maersk 
Montana Maru—K Line 
Traviata—Barb-Wn 
Hikawa Maru—-K Line 
12/9 Quezon—Stock 

12/10 Tyler—Am- Pres 
12/12—Chastine Maersk—Maersk 
12/14 Ferncliff—Barb-Wn 
12/23 Johnson—Am- Pres 

12/24 Temeraire—Barb-Wn 
12/24  Philippines—Stock 
12/26 Buchanan—Am- Pres 
12/27 Johannes Maersk—Maersk 
12/27 Nevada Maru—K Line 
1/4 Turandot—Barb-Wn 

1/11 —_Lincoln—Am-Pres 

1/12 Marit Maersk——Maersk 
1/14 Roseville—Barb-Wn 
1/24  Troubadour—Barb-Wn 
1/27 Jeppesen Maersk—Maersk 
2/4 Toreador—Barb-Wn 


11/27 
11/28 
12/4 
12/5 


Shimizu 

11/13 Lincoln—Am- Pres 
Rita Maersk—Maersk 
Yamaaki Maru—Yamashita 
Pioneer Mill—Pioneer 
Magsaysay——Stock 
Taylor—Am - Pres 
Yamataka Maru—Yamashita 
Tijuca—Barb-Wn 
Pioneer Moon—Pioneer 
Effie Maersk—Maersk 
Montana Maru—K Line 
Traviata—Barb-Wn 
Hikawa Maru—K Line 
Quezon—Stock 
Tyler—Am-Pres 
Chastine Maersk——Maersk 
Ferncliff—Barb-Wn 
Johnsor—Am-Pres 
Temera‘re—Barb-Wn 
Philippines—Stock 
Buchanan—Am-Pres 
Johannes Maersk—Maersk 

28—Nevada Maru—K Line 


SINGAPORE 


11/16 Hulda Maersk—Maersk 
11/20 Friesland—JavPac 

12/2 Olga Maersk——Maersk 
12/4 Bengalen—JavPac 

12/20 Wonorato—JavPac 

1/4 Bengalis—JavPac 

20 Hoegh Cape—JavPac 

4 Hoegh Silverspray—JavPac 


1 
2 


Tanga 

11/13 Afr Lightning—Farrell 
11/22 Afr Gulf—Farrell 
12/5 Afr Dawn—-Farrell 
12/30 Afr Star-—Farrell 
1/14 Afr Rainbow—Farrell 


Trincomalee 
12/12 Jaladuta—Scindia 
1/12 Jaladhir—Scindia 


Yokohama 


10 Pioneer Mart—Pioneer 

15 Lincolr——Am-Pres 

15 Rita Maersk—Maersk 
Yamaaki Maru—Yamashita 
Pioneer Mil!—Pioneer 
Wilson—Am - Pres 
Magsaysay—Stock 
Taylor—Am - Pres 
Tijuca—Barb-Wn 
Yamataka Maru—Yamashita 
Pioneer Moor—Pioneer 
Effie Maersk——Maersk 
Montana Maru—K Line 
Hikawa Maru—K Line 
Traviata—Barb-Wn 
Hoover—Am - Pres 
Quezon—Stock 
Tyle:—Am- Pres 
Chastine Maersk—Maersk 
Ferncliff—Barb-Wn 


& TEA 


INDUSTRIES 


LA12/11 NY12/26 
SF12/12 NY12/25 
LA12/19 NY1/2 
LA12/21 NO1/5 Hol/7 Mol/18 Gal/29 
NY1/7 Pal/11 Bal/12 
S$F12/23 LA12/27 $D1/2 
$F12/26 NY1/13 
LA12/29 NY1/12 
SF1/7 LA1/10 SR1/15 
LA1/8 NY1/22 
NY1/24 Pal/27 Bal/30 
SF1/8 LAl/11 $D1/17 
LA1/12 NY1/27 

SF1/9 NY1/22 

LA1/19 NY2/2 

SF1/24 LA1/27 S$D2/2 
SF1/25 NY2/10 
LA1/29 NY2/12 

LA2/8 NY2/22 

LA2/12 NY2/27 
LA2/19 NY3/5 


SF1/24 LA1/27 SF2/2 

S$F11/25 NY12/11 

LA11/28 NY12/11 Pal2/15 Bal2/16 Nf12/18 
NY12/10 Bal2/14 

NY12/19 Pal2/22 Bal2/23 

SF12/6 LA12/9 $D12/15 

NY12/19 Pal2/24 Bal2/28 Nf12/31 
LA12/9 NY12/23 

NY12/19 Bal2/23 

LA12/11 NY12/16 

SF12/12 NY12/25 

LA12/19 NY1/2 

LA12/21 NO1/5 Hol/7 Mol/8 Gal/29 
NY1/7 Pal/1l Bal/12 

SF12/23 LA12/27 $D1/2 

SF12/26 NY1/13 

LA12/29 NY1/12 

SF1/7 LA1/10 $D1/15 

LA1/8 NY1/22 

NY1/24 Pal/24 Bal/30 

SF1/8 LA1/11 SD1/17 

LA1/12 NY1/27 

SF1/9 NY1/22 


NY1/5 

LA12/12 SF12/15 Pol2/20 Sel2/23 Val2/25 
NY1/5 

LA1/6 SF1/11 Pol/17 Sel/21 Val/25 
LA1/11 SF1/17 Pol/24 Sel/28 Va2/5 
LA2/6 SF2/11 Po2/i7 Se2/20 Va2/23 
LA2/11 SF2/17 Po2/24 Se3/1 Va3/7 

LA3/9 SF3/13 Po3/18 Se3/21 Va3/24 


Bol2/19 NY12/21 
Bol2/25 NY12/27 
Bol/7 NY1/9 
Bo2/1 NY2/3 
Bo2/15 NY2/17 


Bol/7 NY1/8 NO1/20 
Bo2/7 NY2/8 N02/20 


NY12/2 Bal2/6 

SF11/25 LA11/28 $D12/2 

SFil/25 NY12/11 

LA11/28 NY12/11 Pal2/15 Bal2/16 Nf12/18 
NY12/10 Ba2/14 

SF12/4 LA12/9 

NY12/19 Pal2/22 Bal2/23 

SF12/6 LA12/9 $D12/15 

LA12/9 NY1i2/23 

NY12/9 Pal2/24 Bal2/28 Nfl2/31 
NY12/19 Bal2/23 

LA12/11 NY12/26 

$F12/12 NY12/25 

LA12/21 NO1/5 Hol/7 Mol/18 Gal/29 
LA12/19 NY1/2 

SF12/18 

NY1/7 Pal/1l Bal/12 

SF12/23 LA12/27 $D1/2 

$F12/26 NY1/13 

LA12/29 NY1/12 

Field 


Flavor 


and The 





SF1/2 

SF1/7 LA1L/10 $D1/15 
LA1/8 NY1/22 

SF1/8 LAl1/11 $D1/17 
NY1/24 Pal/27 Bal/30 
SF1/9 NY1/22 

LA1/12 NY1/27 
LA1/19 NY2/2 

SF1/20 

SF1/24 LA1/27 SD2/2 
SF1/25 NY2/10 
LA1/29 NY2/12 

LA2/8 NY2/22 
LA2/12 NY2/27 
LA2/19 NY3/5 


Cleveland—Am - Pres 
Johnson—Am - Pres 
Temeraire—Barb-Wn 
Buchanan—Am - Pres 
Philippines—Stock 
12/30 Nevada Marne—K Line 
12/31 Johannes Maersk—Maersk 
1/7 Turandot—Barb - Wn 
1/8 Wilson—Am - Pres 

1/14 — Lincoln—Am- Pres 
1/15 Marit Maersk—Maersk 
1/17 _ — Roseville—Barb-Wn 
1/27 Troubadour—Barb-Wn 
1/31 Jeppesen Maersk—Maersk 
2/7 Toreador—Barb-Wn 


12/21 
12/26 
12/27 
12/29 
12/29 


SPICE BERTHS 
ISTANBUL 


Biddford Victory— 
Prudential 
Newberry Victory— 
Prudential 
San Angelo Victory 
Prudential 
Attleboro Victory 
Prudential 


11/20 
NY12/15 Nf12/17 Bal2/18 Pal2/19 
12/4 
NY12/27 Nf12/29 Bal2/30 Pal2/31 
12/7 
NY1/6 Nfl/8 Bal/9 Pal/10 


NY1/24 Nf1/26 Bal/27 Pal/28 


IZMIR 


11/23 Biddford Victory— 
Prudential 
Newberry Victory— 
Prudential 
12/10 San Angelo Victory— 
Prudential 
1/3 Attleboro Victory— 
Prudential 


NY12/15 Nf12/17 Bal2/18 Pal2/19 
12/7 
NY12/27 Nf12/29 Bal2/30 Pal2/31 
NY1/6 Nfl/8 Bal/9 Pal/10 


NY1/24 Nfl/26 Bal/27 Pal/28 


MALAGA 


11/19 Moline Victory— 
Prudential 

Biddford Victory— 
Prudential 


NY11/29 Nf11/30 Bal2/2 Pal2/4 


12/5 
NY12/15 Nf12/17 Bal2/18 Pal2/19 


Shipping News — 


Pacific Star Line agents named in outports 


Agents in Philadelphia, Baltimore and Norfolk were 
named today for the Pacific Star Line, a new monthly 
cargo service between U. S. East Coast ports and the 
principal ports of Japan, Philippines and Hong Kong. 
General agents for the Line, a service of the Zim Israel 
Navigation Co. Ltd., are Mediterranean Agencies Inc, of 
42 Broadway, New York City. 

Appointed Pacific Star Line agents in Philadelphia are 
the Amerind Shipping Corp. which also serves as Phila- 
delphia agents for the U. S.-Mediterranean cargo ser- 
vices of the Zim Lines. 


—__ 


Importers, Roasters and 
Distributors of Quality Coffees 





The Penn-Maryland Steamship Corp. of Baltimore 
which handles Zim Lines’ Mediterranean services there, 
was also named Pacific Star Line agents in that port. 

Appointees for Hampton Roads ports are T. Parker 
Host Inc., of Norfolk. Thiss firm also serves as agents for 
the Zim-operated Seven Stars (Africa) Line and Black 
Star Line, Ltd. providing regular cargo service between 
U. S. and West African ports. 

The Zim Lines and its associated lines are represented 
in the United States by the American-Israeli Shipping Co. 
Inc., of 42 Broadway, New York City. 


New Gulf-West Africa cargo service announced 


A coordinated monthly cargo service between U. S. 
Gulf ports and West Africa will be established next 
month by the Black Star Line Ltd., of Accra, Ghana and 
the Seven Stars (Africa) Line, it was announced today by 
the American-Israeli Shipping Co. Inc., U. S. representa- 
tive of the two firms. 

The new service will accept cargo for Dakar, Freetown, 
Abidjan, Takoradi, Accra/Tema, Lagos/Apapa, Port Har- 
court, Duala and other ports as cargo offers. 

The first vessel, the M/S Rosita, is scheduled to sail 
from Houston November 15th, Lake Charles November 
17th and New Orleans November 21st. She will be fol- 
lowed by the S/S Tano River scheduled to sail from 
Houston, Lake Charles and New Orleans on December 
15th, 18th and 20th respectively. 

Mediterranean Agencies Inc., of 42 Broadway, New 
York City, are General Agents for the new service. The 
Strachan Shipping Co. are ulf port agents. 


Columbus Line 

The newly constructed M/S CAP SAN AUGUSTIN is 
to be delivered on November 11, at Hamburg, to the 
owners of the Columbus Line, it was announced by Wal- 
ter A. Nielsen, Vice President. 

Built at Howaldtswerke A. G., Kiel, the CAP SAN 
AUGUSTIN is 10,300 dwt, 640,000 bale cubic capacity, 
including 150,000 cubic feet of refrigerated space, and 
has capacity for 1,000 tons of vegetable oil. Vessel’s ser- 
vice speed is stated as 19 knots. 

The CAP SAN AUGUSTIN is scheduled to sail from 
Hamburg on November 13, for Montreal, where vessel 
enters the Columbus Line service. After loading at Mon- 
treal and other St. Lawrence River ports, the vessel will 
complete loading at U. S. N. H., sailing from New York 
for the East Coast of South America, 

Part of the new construction program, this vessel is 
one of six new ships now being delivered to Hamburg- 
Sued, owners of the Columbus Line. 
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Keg ee “Tele T hsbes 


New York News 


D&O CARRIES NEW 
ORANGE AND LEMON OIL 
Dodge & Olcott Inc. resigns as dis- 
tributor of citrus oils for California 
producer and announces it will carry a 
new line of lemon and orange oils un- 
der the label CITRUS VALLEY 
BRAND. This changeover, D&O 
states, will enable them to offer custo- 
mers the finest uniform quality oils... 
with the added assurance of large quan- 
tities and prompt delivery. Also D&O 
will be in the position to offer contract 
coverage to those customers desiring 


this protection 


During October, George A. Sasseen, 
spent Columbus Day weekend visiting 

lfredo Bordas, C Por A, in Puerte 
Plata, Dominican Republic 


Naumann, Gepp & Co. are now in 
new quarters at 80 Pine St. The tele- 


phone numbers remain the same. 


Arthur Graham, Public Works Dept., 
Nichols Engineering, was married Nov. 

He is spending his honeymoon in 
the Virgin Islands 


Ella Herd, of Byrne, Delay & Co., 
announced her marriage in January to 
Larry Kaff, Bronx, N. Y. She leaves 
the Co. November 30. Miss Head 
stated that she has a five year plan for 


three additions 


Chicago Doings 


8 ® Green coffee orderings are on the 
increase as compared with year-ago 
hgures as roasters close the 30 to 60 
lay seasonal ordering gap that marked 
early fall slump-offs 

The hesitancy ot watching a market 
seek its level, as was the case some 
}0 days ago, has been replaced by brisk 
rder writing at slightly higher prices, 
five-eighths of a cent rise being the 
average gain green coffee is now re- 
flecting 

Diminished inventories, coupled with 
strong demand resulted in the higher 
price levels, according to brokers here. 

Future outlook: Brokers believe the 
next 30 day period looks good in terms 
4 transactions, reasoning that the lag 
in coffee purchasing for existent and 
future business has not yet been closed. 
However, they don’t rule out the possi- 
bility that inventory buildup could be 
accomplished sooner than they antici- 
pate, leaving them in weaker positions 
than they currently enjoy. 
® ® Although coffee quotas have been 
extended for another year, there is an 
undercurrent of opinion here that 
United States sympathy for the eco- 
nomic conditions of coffee producing 
Latin American countries might take 
the form of government dollar support. 
® ® No lag is showing in payments to 


44 


sellers; some factors reason that pur- 
chasers have full bank balances since 
they laid off buying earlier in the sea- 
son and just now are committing them- 
selves to sizeable orders. 

® & Coffee was in the spotlight at the 
National Automatic Merchandising As- 
sociation 75h anniversary convention 
and exhibit in McCormick Place, Octo- 
ber 28-31. The majority of automatic 
vending units being displayed, coffee 
vendors and coffee hospitality cafes, 
were being operated by the several cof- 
fee companies in attendance. 

Among the coffee companies exhibi- 

ting at the NAMA show were: Chase 
and Sanborn Coffee, New York; Con- 
tinental Coffee Company, Chicago; 
General Foods Corp., White Plains, 
N. Y.; Hills Bros. Coffee, Inc., San 
Francisco, Calif.; H. H. Hixson & Co., 
Inc., Chicago; LaTouraine Coffee Co., 
Inc., Boston, New York, Syracuse, 
Philadelphia Cleveland, Detroit, and 
Chicago; The Nestle Company, Inc., 
White Plains, N. Y.; Superior Tea & 
Cofee Co., Chicago; TENCO, West 
Linden, N. J., and Wechsler Coffee 
Company, New York. 
@ #@ Among new products shown at 
the NAMA ex- 
hibit was a newly 
designed coffee 
vending machine 
produced by the 
Glasco Corp. of 
Muncie, Ind. 
Glasco is a sub- 
sidiary of Univer- 
sal Match Corp., 
St Louis, 

The unit styling 
corresponds to the 
type of vending 
machines produc- 
ed by the Nation- 


al Vendors sub- 





sidiary of Universal. 

The Glascoroma Coffee Vendor, as 
the newt unit is called, automatically 
vends up to 500 cups of hot coffee or 
whipped chocolate. 

Aroma selling is a feature of this 
unit. A constant pressure down draft 
system in the separate coffee and 
chocolate mixing areas produces a 
aroma exhaust of the selected product. 
The system also controls condensation 
and keeps both mixing areas clean and 
fresh. 

Other features include: A six gallon, 
glass-lined water tank; a three-in-one 
coin changer as standard equipment; 
compact one-relay control box; seam- 
less aluminum ingredient canisters; 
large chocolate whipper canister as 
standard equipment. The cabinet 
measures 32 inches wide, 2614 inches 
deep and 64 inches high. 

# @ In the promotion spotlight: Max- 
well House coffee is offering a 10 
ounce glass coffee carafe for 30 cents 
with the purchase of 10 ounces of the 


COFFEE & TEA 


INDUSTRIES and The 


company’s instant coffee. The instant 
coffee is packed inside the carafe. The 
30 cent purchase price is in addition to 
the regular retail price for the 10 ounce 
size of Maxwell House coffee. The 
company is backing up in-store promo- 
tional efforts with full page newspaper 
ads. The six cup carafe is said by 
Maxwell House to be a $2.50 value. 

Independent Grocers Alliance, a vol- 
untary supermarket chain, ran a one 
day promotion on Tender Leaf tea. 
The group offered a 48 count package 
of Tender Lea tea bags and a small 
baby doli, both for 59 cents. 

A&P ran a special sale on its Eight 
O'Clock bean coffee, offering the pro- 
duct at $1.45 for a three pound bag. 
A&P ads pointed out that the special 
price was a 20 cent saving over the 
regular $1.65 price tag for a three 
pounder of the chain’s private label 
coffee. A&P also was merchandising 
the one pound bag of Eight O’Clock 
for 49 cents. 

Pick-N-Save, eight unit chain, used 

a coupon to promote the two pound 
can of Folger’s coffee for 83 cents. 
This was one of the hottest prices on 
the street for a national brand. Most 
two pound prices fall into the $1.09 to 
$1.19 level. 
# # National Tea Co. hit record sales 
and earnings during the third quarter 
of its fiscal year, but didn’t meet com- 
pany projections, National President 
Norman A. Stepelton said in a letter 
to shareholders. 

The Chicago headquartered 
had 40 weeks earnings of $6,509,227 as 
against net income of $5,678,728 for the 
same period of 1960. This totaled 92 
cents per share dividend as against re- 
turns of 81 cents per common share 


chain 


for the same period a year ago. 

Sales for the 40 weeks were $674,- 
123,523 a gain of 4.3 percent over 1960 
figures of $646,128,632. 

The third period dip below program- 
med results occured because of a brief 
strike in the Minneapolis division ware- 
house and prices of fresh meat and 
produce averaged five percent below 
1960, according to the president’s letter. 

Recognizing the situation, house- 
wives stepped up purchase of meat and 
produce, “but there was no gain to the 
retailer, who handled the increased 
volume for less revenue,” continued the 
president’s report. 

National Tea had 893 stores in oper- 
ation for the 40 weeks ended October 
7 as compared with 901 in 1960. 
= @ Three new products have been in- 
troduced by Continental Coffee Co. 
Two items are in the grocery line, 
while the third is a tea product. 

Gourmet pepper, pebbly group for 
eye appeal in table service, is the new- 
est addition to Continental’s line of 53 
spices. The new coarser grind is simi- 
lar to the type produced by individual 
pepper mills, The Gourmet pepper is 


Field 


Flavor 





available in six pound containers. 

Spaghetti sauce mix with imported 
mushrooms is the second new grocery 
item introduced by Continental. The 
Italian-style mix, moderately spiced for 
broad customer appeal, is packaged dry 
in 12 ounce foil bags. 

The sauce has all-around use for 
Italian dishes—ravioli, lasagna, chick- 
en caccitore, vel scallopini, pizza and 
fish dishes, 

One bag of the Continental mix 
makes six quarts (32 six-ounce serv- 
ings) when mixed with water and to- 
mato paste or puree. Preparation is 
complete and mixture and simmering 
for 15 minutes. 

The spaghetti mix is sold in cartons 
of 12 foil bags. 

A free-flow instant vending powder- 
ed tea is the third new Continental 
product. A blend of imported teas for 
hot-cup vending, the product is avail- 
able in half pound jars, packed in cases 
of 12 units. Recommended throw is 1.1 
to 1.3 grams for a clear, unsweetened 
six ounce serving, depending on the 
strength desired. 
= 8 James Chengges, Continental Cof- 
fee Company regional sales manager, 
has received the trophy for the “Most 
Outstanding Exhibit — Ohio State 
Restaurant Association—1961.” The 
award was presented to Mr. Chengges 
by OSRA presiden Cleo Ludwig for 
Continental's exhibit at the 42nd annual 
OSRA_ Convention and _ Exposition 
held September 26, 27, and 28 in To- 
ledo. The exhibit featured illustrations 
f how coffee is produced, including 
scenes from coffee plantations and 
testing laboratories. Coffee was served 
visitors at the exposition. 


New Orleans Notes 


@ @ The Lykes Line freighter Barbara 
Lykes arrived in New Orleans in mid- 
October with what was hailed as the 
largest single coffee shipment since 
World War II according to Lykes of- 
ficials. The nearly 6,000 tons of cof- 
fee, approximately 100,000 bags, were 
loaded at the British East African ports 
of Mombasa and Dar-es-Salam. About 
three-fourths of this was discharged in 
New Orleans and the remainder went 
to Houston. The cargo was consigned 
to various coffee roasters and import- 
ers throughout the country, 

# @ A national campaign, currently 
running in 85 newspapers, Life, Look, 
Saturday Evening Post, Reader’s Di- 
gest and Progressive Farmer, repre- 
sents Luzianne Coffee’s bid for a big- 
ger part of the U. S. market. In full 
color, the ads offer a nine-cup West 
Bend electric percolator, said to retail 
for $11.95, for $5.95 and the $6 gift 
certificate contained in the large can of 
Luzianne. The brand is marketed in 
a pure dark roast and also the chicory 
blend favored in the deep South. 

= @ The Port of New Orleans gained 
six million tons in total waterborne 
commerce during 1960 while its chief 
rival, Houston, lost three million tons 
during the same period, according to 
figures recently released by the U. S. 
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Army Corps of Engineers. 

However, Houston managed to cling 
to a slim lead in the total tonnage 
figures—57,132,659 tons for the Texas 
port versus 56,671,652 tons at New Or- 
leans. Nearly half of the Houston 
tonnage is in petroleum or petroleum 
products. New Orleans consistently 
holds the top place on the Gulf in 
foreign trade tonnage, dollar worth of 
commodities and other categories. The 
New Orleans total tonnage figure was 
a new record for the port, topping by 
531,000 tons the mark set in 1957. Of 
the total figures, some 5,423,300 tons 
were imports. 

s @ Expansion of its southern area 
services was announced recently by 
American Can Company. The manu- 
facturing, comptroller and industrial 
relations division have the same boun- 
daries as the Canco southern area sales 
and credit departments. Leonard A. 
Britzke heads manufacturing, with 
Jonas B. Davenport as assistant. Man- 
ager of operations accounting is Robert 
Shaw, assisted by George W. Smith. 
In charge of industrial relations is John 
Buly, with William Eudey as assistant. 
# ® Carbou hunting in the wilds near 
Vancouver, Canada, recently lured Jim 
Reily, Jr. of the William B. Reily 
Coftee Company, and George “Sonny” 
Westfeldt, Jr., of Westfeldt Brothers, 
to the great Northwest. 

ws @ Mr. and Mrs. Oskar Meier, were 
in New Orleans briefly on their way 
back home after vacationing in Switzer- 
land. Mr. Meier is manager of Cruz 
Lorena, S.A. in Managua, Nicaragua. 
a 8 The Buckley and Forstall bowling 
team still leads the Green Coffee Bowl- 
ing League standings, while Dupuy 
Storage and Forwarding team occupies 
the top slot in the Coffee League stand- 
ings, as of the end of October. 


West Coast News 


® @ Manning’s opened their Salt Lake 
cafeteria with a flourish recently; J. 
Marty Brill, vice-president and man- 
ager of operations for Manning’s Inc., 
and Mrs. Brill were greeted by an 
honor guard of the Sheriff's Posse on 
their arrival for the opening of Man- 
ning’s Salt Lake City cafeteria. The 
$400,000 downtown coffee cafe is 
Manning’s first in Utah, 32nd in the 
West. On hand for the opening cere- 
monies were Utah Governor George 
D. Clyde, Salt Lake City Mayor J. 
Bracken Lee, and Chamber of Com- 
merce president, Ned Winder. The 
new cafeteria seats 340 patrons, em- 
ploys 75 persons, and features free cus- 
tomer parking after 6 p.m. and all day 
on Sundays. 

@ # One of the finest facilities of its 
kind in the nation is Haley’s new Food 
Technology Department, officially 
opened in July by Haley’s Foods, Inc., 
Hillsboro, Oregon, as part of Haley’s 
million-dollar expansion program dur- 
ing the past year. Three new products 
have just recently been marketed, suc- 
cessful innovations of the new depart- 
ment. After passing all preliminary 
tests, the favorable results were dupli- 


cated in market tests. Now Haley’s is 
offering its new 4-0z. Mushroom Steaks, 
Onion-Flavored Steaks, and Green 
Pepper Steaks to the restaurant indus- 
try in 17 western states. 
® 8 California Street was a welcome 
sight to Walter Granicher, Leon Israel 
Bros., after 3 months of vacationing 
with Mrs. Granicher in Europe. The 
Granichers toured Europe while visit- 
ing their son, John and family, who is 
with the armed forces in Germany. 
@e@ Mr. Bud Rogers, Schwabach & 
Co., New York, called on the coffee 
trade during October. While in San 
Francisco, he made his headquarters 
with Harold L. King Company. 
® ® Schilling Division of McCormick 
& Co. announced the appointment of 
Robert J. Crampton to the newly cre- 
ated position of product manager, 
gourmet spices, and the promotion of 
Lawrence Lockwood to market re- 
search manager. Crampton’s new re- 
sponsibilities entail coordination of the 
Schilling Division’s rapidly expandng 
gourmet sales market Lockwood is 
responsible for market research activi- 
ties extending over the entire 24 states 
which are served by this division. 
® ® Matson Navigation Company an- 
nounces the appointment of Dancer- 
Fitzgerald-Sample, Inc., San Francisco, 
as its advertising agency effective Jan- 
uary 1, 1962. Matson stated this is 
one of its initial steps in the develop- 
ment of a bold new marketing concept 
for steamship travel. This move fol- 
lows recent key organizational changes, 
including the appointment of Walter 
Sternberg as vice president for pas- 
senger service. 
@e Mr. Raymond H. Mulford, a 
native of San Francisco and former 
Los Angeles plant manager, was 
elected president of Owens-Illinois 
Glass Co., succeeding Carl R. Megow- 
en, who was elected vice chairman of 
the board and chairman of the execu- 
tive committee. 
@ @ The merger between American 
Stores Company and Alpha Beta Food 
Markets, Inc., has been announced 
with combined sales of the two com- 
panies now estimated at an annual 
rate of about $1 billion. American is 
the fourth largest retail food chain in 
the U. S., with operations in seven 
eastern states and the District of Col- 
umbia, Alpha Beta Food markets cover 
the southern California area. The 
combined southern California opera- 
tion will be conducted by Alpha Beta— 
Acme Markets Inc., a wholly-owned 
subsidiary of American stores Co., 
through the present personnel of 
Alpha Beta Food Markets, Inc. 
® @ Pope and Talbot, Inc., announced 
recently it would terminate its inter- 
coastal steamship service in November. 
“After 112 years, we leave the inter- 
coastal route with much regret,” said 
George A. Pope Jr., president. “Our 
losses had reached the point that di- 
rect and immediate government as- 
sistance was needed but not forthcom- 
ing.” 

Pope said the firm’s final intercoastal 
voyages are to be completed in Nov- 


45 














West Coast News [Cont.) 
ember; the San Francisco office will 
be cut to a minimum and eight steam- 
ship branches closed. About 100 em- 
ployees will be discharged he said. 

Pope and Talbot has been the last 
major West Coast line carrying gen- 
eral cargo between the coasts. Weyer- 
haeuser and Calmar lines are inter- 
coastal, but carry mostly lumber and 
steel. Five Pope and Talbot 
have been operated between the East 
and West coasts on a two-week fre- 
quency. The firm’s full fleet of eight 
ships will be put up for charter, pend- 
ing final disposition, Pope said. 

The company had warned last July, 
it would quit the inter-coastal business 
unless it got a Government subsidy. 
W. B. Adams, general manager of the 
steamship division, said the line had 
lost $600,000 in the trade during the 
first six months of this year. He said 
the suspension will reduce Bay Area 
cargo by about 150,000 tons a year. 

Pope and Talbot will still operate its 
vast timber and real estate holdings, 
company officials said. Pope and Tal- 
bot is the second major carrier to end 
intercoastal service this year. Lucken- 
bach Steamship went out of business 


vessels 


a tew months ago. 

= @ Mr. James and Peter Folger were 
hosts for the Folger Coffee Company’s 
showing of their new public relations 
film, “Mountains of Coffee” during 
October at the World Trade Club 
Honored guests were members of the 
San Francisco coffee fraternity The 
film depicts economic and coffee grow- 
ing conditions in the producing coun- 


tries 
COFFEE BUREAU ADDS WEST 
COAST IMPACT TO ITS 


ADVERTISING 

In a move to strengthen its adver- 
tising impact on the Pacific Coast, the 
Pan-American Coffee Bureau is schedu- 
ling three full-page insertions in Sun- 
set magazine starting in January, it was 


announced by Charles G. Lindsay, 
Bureau Manager 

setThe lt S. Government’s Food 
and Drug Administration is stepping 


up its program to shield the American 
consumer from newly-suspected hidden 
dangers to his health. The over-all 

vals are two-fold—to ban all danger 
us chemicals from the $70 billion 
wort i ft v1s, drugs and cosmetics 


] 


u 1 annually by Americans; and 


require. the hazards of poisonous com 
] 


unds to be tested and identified in some 


} 
100.000 


including cleanser, bug-kill- 

ers and the like. The agency's immed 
ite expansion plans call for a 15 per 
nt increase in stoff, and it aims to 


double its size within the next five 
an intensified study of 
cosmetics, radiation contamination and 
pesticide FDA offic- 
ials want to multiply fruit and vege- 
table inspections nearly tenfold. “What 
we are 
the power to prevent rather than pun- 
FDA Commissioner 


years Besides 


residues in food, 


seeking in all these areas is 


ish,” stated 
Larrick 
@ @ Several members of the E. A. 


Johnson firm were on the move during 
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October: Ed Sr. was in New York; 
Ed. Jr. and his wife were traveling 
Europe and business and_ pleasure; 
Bob Powell was in Hawaii. 

= @ Manning’s Inc., has assumed di- 
rection of food service in San Francis- 
co’s large, modern Mt. Zion Hospital, 
reports J. Marty Brill. Patients order 
a day in advance from breakfast, lunch 
and dinner menus that offer a variety 
of choices. Separate menus are made 
up for those on special diets. 

8 ® Getting first hand information on 
the crop conditions in the Central 
American countries during October 
were Bob Quinlan, B. C. Ireland; 
Manny Rosen, MJB Co.; and William 
Seely, Folgers Coffee Co. 

@ @ The Oakland Board of Port Com- 
missioners has voted to increase dock- 
age rates 3314 per cent. The increase 
approved by the California Association 
of Port Authorities, take effect Decem- 
ber 1st. The Port of Oakland had a 
net operating income for the fiscal year 
1960-61 of $954,518, down from $1,377,- 
573, the previous year. The reduction 
was attributed to loss of rent on for- 
mer Army facilities, which have been 
returned to the port, reduced inter- 
coastal shipping, and curtailed airline 
activities at the airport. 

@ @ Mort Adams of the National Tea 
Council called on members of the tea 
industry in San Francisco enroute to 
the National Restaurant Show in Los 
Angeles in late October. 


# # Pi Giorgio Fruit Corp. is acquir- 
ing Wood Canning Co., Stockton, 
California through an exchange of 
common stock. Wood Canning Co. is 
to function as a wholly owned subsid- 
iary of Di Giorgio and will continue its 
present operation, supplying its cus- 
tomers including S & W Fine Foods, 
Inc., also a Di Giorgio subsidiary. 

@ @ James A. Folger, president of J. 
\. Folger & Co., has been named 
treasurer of the San Francisco citizens 
group working for passage of the $115 
million water improvement bond issue. 
Bonds, which would be paid for by 
Water Department earnings, would ex- 
tend and expand the city’s distribu- 
tion system. Voting on the bond issue 
comes up in November 

& # MJB Company now has labels of 
deep warm colors (to connote a full- 
bodied, hearty flavor) on its instant 
coffee, Basic color of the design is a 
h red-brown, and white, bright red 
Back of 


ric 
and gold and are also used. 
label is same as the front. Design by 
Frank Gianninoto & Inc., 
bottle and cap by Owens Illinois, label 
Muirson Label Co. 
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19—FAST, AUTOMATIC COFFEE 
VENDOR FEATURED IN NEW, 
GRISWOLD CATALOG 

New four-second coffee vending ma- 
chines that are described as “having 
the fastest vending cycle in the indus- 
try” are featured in Griswold Vending 
Company’s new full color catalog sheet. 

Copies may be obtained by writing to 
Griswold Vending Company, 1204 
Chestnut Avenue, Minneapolis 3, Minn. 


20—EMPLOYEE RELATIONS 
DISCUSSED IN NEWSLETTER 
A roundup of day-to-day employee 
discipline problems and how they were 
handled by management is presented 
in “case history” style. Entitled: “Em- 
ployee Relations In Action,” the ser- 
vice deals with “live” grievances that 
went to arbitration. For information 
write to Man & Manager, Inc., 799 
3roadway, New York 3, N. Y. 


21—ELECTRIC FLOW METERS 
specification 
sheet covers four basic models of 
electric instruments with pneumatic 
control to control liquid flow or liquid 
level and record and/or indicate it. 
Two models also record fluid tem- 
perature and pressure, respectively, A 
variety of control forms scale ranges, 
and accessories are available. Write 
for Specification S200-3a to G. A. Reed, 
Minneapolis-Honeywell Regulator Co., 
Industrial Division, Wayne and Wind- 
rim Avenues, Philadelphia 44, Penna. 


A revised two-page 


22—PNEUMATIK TEL-O-SET 
INSTRUMENTATION 

Three new specifications describe 
Honeywell’s new PneumatiK Tel-O- 
Set line of instruments to supplement 
their existing miniature pneumatic in- 
strumentation. The new: complete line 
features automatic switching with no 
matching of any pressures; simple, ac- 
cessible zero and damping adjustments; 
easy-to-read 4-inch charts with recti- 
linear recording, simple, calibrated con- 
trol adjustments; optional front-set 
control adjustments; and _ easy-to-re- 
move compoents. 

Write for bulletins: $1004-1—Pneu- 
Tel-O-Set Indicators and Re- 
corders without control; $1004-2— 
Pneumatik Tel-O-Set Recording and 
Indicating Control Stations; $1004-3— 
PneumatiK Tel-O-Set Recording and 
Indicating Control Stations for Cas- 
cade Control to G. A. Reed, Minneapo- 
lis-Honeywell Regulator Co., Industrial 
Division, Wayne and Windrim Aves., 
Philadelphia 44, Penna. 
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Propeller Club 
(Continued from page 5) 


the armed services get together at intensive sessions. They 
report on new developments and propose new suggestions 
on how the American Merchant Marine might be better 
operated. What was once a function of the Department 
of Commerce has, since 1934, been taken over by the 
Propeller Club and held at the time of the Club’s Annual 
Convention. 

An important part of this activity is the publishing of 
the Proceedings of each Conference, a detailed and com- 
plete report of what took place at the annual meeting. 
These are distributed to Members of Congress, Cabinet 
officers, and to libraries in colleges, universities and com- 
munities. Also almost every daily newspaper receives 
one for its reference library, 

In addition to the annual Merchant Marine Conference, 
there are a number of regional conferences held at various 
locations throughout the year. 

The Propeller Club actively promotes American ship- 
ping on the oceans, the inland waterways and on the 
Great Lakes. All are part of our American Merchant 
Marine and all benefit from the constructive work of the 
others. Sharing in this are other forms of transportation, 
the railroads, the truck lines and the airlines. Our es- 
sential foreign trade routes do not end at the waterfront. 
Every highway, every railroad track, every flyway is an 
extension of the sea routes and the sea routes are ex- 
tensions of these arteries of commerce. 

Since its modest beginning in 1927 with four member 
Ports the Propeller Club of the United States has 
chartered 136 Ports on four continents with a cross sec- 
tion of the maritime industry included in its membership. 
Of all the maritime industry organizations in existence, it 
is the only one with members from every phase of the 
shipping industry on its rolls. 





Progress at the Port 


(Continued from page 9) 


cargo. 

Experience with these modern new shipping berths and 
supporting facilities has overwhelmingly confirmed their 
value from the standpoint of both shipper and carrier. 
The new piers are especially qualified for the speedy 
handling of large cargo containers, some as long as 35 
feet, carried by trucks and rail flat cars to shipside for 
loading. Cargo containerization is one of the most im- 
portant new developments in the handling of ocean-borne 
shipments in the United States. The Port of New York, 
as ‘Container Capital of the United States,” offers a great- 
er variety of container service than any other American 
seaport with Port Newark in the forefront as the nation’s 
leading seaport in total value of containerized cargo 
handled. “A modern port meets the challenge of the 
future’ could very well be the motto of the Port of New 
York for one would not have to look far in any sector 
of the port to see how it is responding to competitive 
challenges by offering the most in modern and efficient 
facilities. With lower costs and increased speed and ef- 
ficiency provided by its modern facilities for the handling 
of oceanborne traffic, the Port of New York continues to 
serve as America’s foremost port, just as it has done since 
the earliest colonial days. 
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American Shipping 
(Continued from page 11) 


way to maintain these supply lines is to ship American 
goods via American Flag ships. You can’t afford merely 
to hope that your goods arive in time to meet the de- 
mand. You have to know they'll be there. American 
Flag ships promise that they will. 

I submit that the American Merchant Marine is an 
aggressive and progressive industry, an essential defense 
arm in the nuclear age and the protector of our priceless 
lifeline of trade with the rest of the world. No nation 
can remain great without a strong maritime industry— 
history has shown us that. 

If the great ocean highways jointly established by 
private enterprise and the U. S. Government are not 
adequately used if American shippers continue to 
move an overwhelming majority of their goods under 


foreign flag the result will be a withering away of 


our merchant marine, as an auxiliary of defense and 
complete dependence on foreign ships to carry our foreign 


trade. 
With pride in our merchant fleet, and concern for the 


perilous days that fill our nation’s future, I urge you 
to ship and travel American Flag. 

If you do, we can more effectively serve the com- 
merce and defense of our country. For our part, I can 
promise that we will spare no effort to improve our 
ability to serve you as your partner in progress. 





Beckman appointment 

The appointment of Jack L. Forrester as controller for 
the Scientific and Process Instruments Division of Beck- 
man Instruments, Inc., Fullerton, California, has been an- 
nounced by Robert A. Lineberger, controller for the 


corporation. 





STATEMENT REQUIRED BY THE ACT OF AUGUST 24, 1912, AS 
AMENDED BY I RE ACTS OF MARCH 3, 1933 AND JULY 2, 1946 
AND JUNE IL. 1960 (74 STAT, 208, SHOWING THE OWNERSHIP, 
MANAGEMENT, AND CIRCULATION OF 

AND TEA INDUSTRIES and The Flavor Field, 
monthly at New York, N. Y., for October 1, 1961. 

1. The names and addresses of the publisher, 
editor, and business manager are: 

Publisher, Robert A. Wood, Jr., 196 Water 
N. Y. Ediior, Lash Bauman, 106 Water Street, 
Managing editor, None. Business manager, E. 
St., New York 5, N. Y. 

2. The owner is (If owned by a corporation, its name and address 
must be stated and also immediately thereunder the names and ad- 
owning or holding 1 per cent or more of 
If not owned by a corporation, the names and 

owners must be given. If owned by a 
partnership or other unincorporated firm, its name and address, as 
well as that of each individual member, must be given), 

Coffee & Tea Industries and the Flavor Field, 106 Water Street, 
New York 5, N. Y.; Robert A, Wood, Jr., 106 Water Street, New York 
| iy ay 

3. The known bondholders, mortgagees, and other security holders 
owning or holding 1 percent or more of total amount of bonds, mort- 
gages, or other securities are: (if there are none, so state.) None. 

i. Paragraphs 2 and 3 include in cases where the stockholder or 
security holder appears upon the books of the company as trustee 
or in any other fiduciary relation, the name of the person or corpor- 
ation for whom such trustee is acting; also the statements in the two 
paragraphs show the affiant’s full knowledge and belief as to the 
circumstances and conditions under which stockholders and security 
holders who do not appear upon the books of the company as trustees, 
hold stock and securities in a capacity other than that of a bona 
fide owner. 

5. The average number of copies of each issue of this publication 
sold or distributed, through the mails or otherwise, to paid subscrib- 
ers during the 12 months preceding the date shown above was: (This 
information is required by the act of June 11, 1960 to be included 
in all statements regardless of frequency of issue.) 1,427. 

ROBERT A. WOOD, JR. 
(signature of Publisher) 
Sworn to and subscribed before me this 25th day of September, 1961, 

NAT FREEDMAN, 
Notary Public, State of New York, No. 03-1311415. Qualified in Bronx 
County. Certificate filed in New York County. Commission Expires 
March 30, 1963. 


COFFEE published 


editor, managing 
New York 65, 
York 5, N. Y. 
106 Water 


Street, 
New 
Redmond, 


dresses of stockholders 


47 





GEOGHEGAN JOINS 
GIANNINOTO ORGANIZATION 
Frank Gianninoto & Associates, Inc. 
is pleased to announce that Mr. Walter 
Geoghegan has joined its management 
staff as a member of the Plans Board. 
Mr. Geoghegan has a_ broad_ back- 
ground in advertising, the design of 
products, packaging, trademarks and 
point-of-sale material, as well as the 
development of successful basic market- 


ing strategy for numerous national 


companies 
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Exchange 


RATES 
Y2"—$4.00 I"—$7.50 2"—$I1 
3"—$15  4"—$18 


Situations Wanted: 20¢ per word $2 min. 











EQUIPMENT FOR SALE 


Complete Coffee Roasting and 
Grinding Plant Jabez Burns. Brand 
new condition—Government Sur- 
plus 300 Ibs. per hour. Fraction 
of cost. Your inquiries solicited. 


OLDFIELD EQUIPMENT COMPANY 


430 West Seymour Ave. 
Cincinnati 16, Ohio 








BUSINESS WANTED 


Wanted to purchase—Established 
Restaurant Coffee Business within 
250 miles of New York City. Re- 
plies for a first talk will be held in 
strictest confidence. Reply Box 212 


Coffee & Tea Industries 


106 Water Street 
New York 5, N. Y. 








Domestic and Foreign Enterprises 


ATTENTION! 
MICHAEL SIVETZ 


Chemical Engineer 
“We are now offering a new consulting 
service to the Soluble Coffee Industry.” 
Below are some of our Accomplishments! 
1959 - 61 Technical Director; 
Cafe Soluble, S.A., Managua, Nicaragua 
1956-58 Technical Director; 
J._A. Folger Co., Houston, Texas 
1954-56 Project Leader; 
General Foods, Central Research Laboratory 
Hoboken, N. J. 
Please direct all inquiries to Mr. Sivetz in 
care of 
P. C. JOHNSON 
401 W. 3rd St. 
Elmhurst, Illinois 
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